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ABSTRACT

This study, titled A Comparative Study of Nigerian and Western Media Perspectives on
Music Video Vixens, investigates how media systems in different cultural environments
construct and communicate meanings around women featured in music videos. The research
stems from the observation that, despite increasing global media integration, Nigerian and
Western media continue to frame the female image in contrasting ideological and moral
terms. The problem identified was the persistent gap in understanding how cultural values
and media ideologies shape representations of women in entertainment across different
societies. The main objective of the study was to compare the Nigerian and Western media
perspectives on music video vixens, examining how each reflects underlying beliefs about
gender, morality, and artistic freedom. Specifically, the research sought to determine whether
media framing in both contexts reinforces or challenges existing gender stereotypes and
cultural boundaries. The study adopted a qualitative and comparative research design, relying
on textual and discourse analysis of selected Nigerian and Western media programs. It
focused on examining how each media system frames, discusses, and interprets the image of
music video vixens within its cultural context. The analysis was supported by theoretical
perspectives from media representation, feminism, and postcolonial communication studies.
Findings revealed that Western media generally portrays the music video vixen as an emblem
of empowerment, self-expression, and artistic creativity, while Nigerian media interprets the
same phenomenon within moral and cultural frameworks, often linking it to concerns about
decency and traditional values. Despite these differences, both systems were found to
reproduce gendered narratives, Western media through commercialization, and Nigerian



10

media through moral regulation. The study concludes that media perspectives are deeply
rooted in the cultural and ideological systems that produce them. Western liberalism
promotes autonomy but risks objectification, while Nigerian conservatism upholds cultural
integrity but limits female agency. It is recommended that Nigerian media adopt more
balanced gender discourse, Western media continue ethical evaluation of representation, and
both contexts invest in media literacy to foster critical audience understanding. Further
comparative research is encouraged to explore how emerging digital media reshape these
narratives globally.

Key words: Music video vixens, Nigerian media,Western media, Cross-cultural comparison,
Gender representation,Media portrayal, Feminine sexuality,Popular culture, Media
objectification, Cultural narratives.

CHAPTER ONE

INTRODUCTION

1.0 Overview

This chapter introduces the study and outlines its conceptual foundation. It
presents the background to the research, highlights the statement of the problem,
states the objectives and research questions, and explains the study’s significance.
The chapter also defines the scope and acknowledges the limitations
encountered during the research process, thereby setting the direction for the
entire work.

1.1 Background to the Study

Media, as a cultural institution, does more than entertain, it reflects and shapes societal

values, norms, and perceptions. Over the past two decades, music videos have emerged as
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powerful tools of expression and identity, blending audio-visual creativity with cultural

representation. In Western media, music videos often celebrate individualism, freedom, and

body autonomy, leading to portrayals that align with postmodern notions of self-expression

and female empowerment.

In contrast, Nigerian media, while increasingly influenced by global trends, still

operates within a socio-cultural framework that values modesty, morality, and collective

identity. This divergence becomes evident in how both Nigerian and Western media outlets

report, critique, or frame the presence of women in music videos. Nigerian media discourse

often associates the “video vixen” image with moral decay or Western cultural infiltration,

while Western platforms may celebrate the same as artistic innovation or feminist agency.

Given the growing interconnection between global media systems, it becomes

necessary to interrogate these differing standpoints to understand how local and foreign

ideologies shape interpretations of gender representation. By focusing on the media

perspectives rather than the individuals portrayed, this research provides insight into how

cultural narratives are negotiated and disseminated through mass communication channels in

both contexts.

1.2 Statement of the Problem

Despite the growing globalization of music and entertainment, there remains a

significant gap in understanding how national media systems interpret shared cultural

phenomena differently. The portrayal of music video vixens, though widely discussed, is

often analyzed from the standpoint of gender or morality, with little attention given to how

the media itself constructs these meanings.

In Nigeria, debates around music videos frequently highlight concerns about cultural

erosion, youth morality, and Western influence. Western media, on the other hand, tends to

frame such discussions within the language of creative freedom, feminism, and representation.
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The problem, therefore, lies in the contrasting ideological frameworks that guide media

commentary and public perception in both regions.

This divergence raises critical questions: To what extent do Nigerian and Western

media programs reinforce or challenge dominant narratives about women in music videos?

How do cultural, religious, and social contexts influence these portrayals? And what does this

say about the broader relationship between media, culture, and gender discourse in a

globalized world?

1.3 Objectives of the Study

The following objectives were formulated to guide the study:

1. To determine how music video vixens have been portrayed in Nigerian media.

2. To determine how music video vixens have been portrayed in Western media.

3. To identify the similarities and differences in the portrayal of music video
vixens in Nigerian and Western media.

4. To examine the cultural, moral, and ideological factors by which the
representations of music video vixens in both contexts have been influenced.

1.4 Research Questions

i. How do Nigerian media programs represent music video vixens?

ii. How do Western media programs interpret and discuss music video vixens?

iii. What cultural or ideological factors influence these differing perspectives?

iv. In what ways do the narratives from Nigerian and Western media intersect or diverge?

1.5 Significance of the Study
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This research contributes to the broader field of media and cultural studies by

providing a comparative understanding of how cultural contexts shape media discourse. It is

significant in the following ways:

Academic relevance: It expands scholarly discussion on media representation, gender, and

globalization by focusing on comparative perspectives rather than isolated analysis.

Cultural relevance: It helps highlight how Nigeria’s media system negotiates modernity and

tradition within global cultural flows.

Media relevance: The study can guide journalists, producers, and content creators in

adopting more culturally sensitive approaches to representation.

Social relevance: It encourages viewers and policymakers to engage critically with media

portrayals of women, recognizing how these influence social attitudes and gender norms.

1.6 Scope of the Study

This study focuses on two distinct media systems—Nigerian and Western—examining

how they represent and discuss the concept of the music video vixen. The scope is limited to

selected media programs, articles, and discussions from both regions that address or critique

the portrayal of women in music videos. The study does not analyze the vixens themselves or

specific music videos, but rather the media framing and discourse surrounding them.

1.7 Limitations of the Study

The research is limited by the availability of comparable media sources and the

subjectivity of interpretation inherent in media analysis. Differences in language, audience

demographics, and production standards may also affect the depth of comparison.

Additionally, time and resource constraints may limit the range of case studies analyzed.

Despite these limitations, the study provides a valuable foundation for understanding cross-

cultural media perspectives on gender representation.

1.8 Definition of terms
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The definition of key terms are contextually defined as follows:

Media

Media refers to the various communication channels and platforms—such as television,

radio, film, print, and digital networks—through which information, ideas, and entertainment

are produced, distributed, and consumed by the public. In this study, “media” particularly

denotes the Nigerian and Western broadcast and online platforms that discuss or portray

music video content.

Perspective

A perspective is a particular point of view, interpretation, or framework through which

a subject is understood or represented. The term in this study describes how Nigerian and

Western media interpret, frame, and communicate meanings around music video vixens.

Comparative

The term comparative refers to an analytical approach that involves examining two or

more subjects to identify their similarities and differences. In this study, “comparative”

signifies the systematic evaluation of Nigerian and Western media perspectives on music

video vixens. The comparison seeks not only to highlight contrasts between both media

systems but also to uncover the cultural, ideological, and moral foundations that influence

their portrayals and interpretations.

Music Video

A music video is a short visual production that accompanies a musical recording,

created to enhance artistic expression or promote the song and its performer. It often blends

performance, narrative, and visual symbolism to convey meaning and attract audience

attention.

Vixen (Music Video Vixen)



15

A music video vixen refers to a female performer or model who features prominently

in music videos, usually through dance, fashion, or expressive gestures that complement the

song’s rhythm or theme. In this study, the vixen serves as a symbolic figure used by media to

explore issues of femininity, morality, and representation—not as the primary subject herself,

but as the lens through which media attitudes are observed.

Western Media

Western media refers to the communication systems, institutions, and cultural

industries of Europe and North America that operate within liberal democratic traditions.

These media often prioritize freedom of expression, individual rights, and artistic autonomy

in their representation of women.

Nigerian Media

Nigerian media encompasses the communication channels and cultural platforms

within Nigeria—including television, radio, film, and online outlets—guided by local

traditions, religious influences, and community values. Nigerian media often reflects

collective morality and seeks to preserve national culture amidst global influence.
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CHAPTER TWO

LITERATURE REVIEW

2.0 Overview

The media serves as a central institution in the construction, circulation, and

reinforcement of cultural meanings. Through its narratives, images, and interpretive frames,

media shapes how audiences understand gender, identity, and morality. This chapter reviews

existing literature and theoretical perspectives that relate to the comparative study of Nigerian

and Western media representations of music video vixens. It provides a conceptual

foundation for understanding how both media systems communicate values, frame female

representation, and engage with issues of culture and modernity.

The review is structured around key themes: media representation theory, gender and

media discourse, Western media portrayals of women in entertainment, Nigerian media

framing of women in music videos, and the comparative frameworks that link the two.

2.1 Conceptual Clarifications

Before delving into the literature, it is important to clarify key concepts central to this

study: Media Perspective: Refers to the standpoint, ideology, or interpretive approach
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through which a media system frames a subject or phenomenon. It encompasses editorial

choices, tone, and thematic emphasis in both news and entertainment programs.

Music Video Vixen: Describes women featured prominently in music videos as

dancers, models, or symbolic figures. While this study references the concept, the focus

remains on the media narratives about them rather than their personal identities or

experiences.

Representation: In media studies, representation refers to how people, events, and

ideas are portrayed and given meaning through media texts. Representation is never neutral;

it reflects social values, ideologies, and power relations.

Cultural Context: Denotes the social, moral, and traditional values that influence how a

society interprets media content. Nigerian and Western media differ largely because their

cultural contexts shape what is acceptable, moral, or empowering.

2.1.1 Media Representation of Women in Western Contexts

In Western media, particularly within the United States and parts of Europe, music

video culture has evolved as an expression of popular art and consumer identity. The rise of

platforms such as MTV, YouTube, and social media has normalized the portrayal of women

as central visual symbols in music promotion.

Scholars like (Gill, 2007) and ( Mulvey 1975) argue that Western media often

sexualizes women through what Mulvey called the “male gaze”, where female bodies are

presented for visual pleasure. However, contemporary debates show a shift toward the “post-

feminist” idea of empowerment, where women consciously use their image as a form of

agency or self-expression.

Thus, Western media discourses on music video vixens are not entirely critical, they

often celebrate boldness, confidence, and creative freedom. Shows, interviews, and

entertainment programs frame such portrayals as reflections of individuality and artistic
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innovation, though critics still warn of the risk of commodifying femininity under the guise

of empowerment.

2.1.2 Media Representation of Women in Nigerian Contexts

Nigerian media operates within a moral and religious framework that deeply influences

its portrayal of gender and sexuality. Programs, talk shows, and print commentaries often

discuss music video vixens in relation to moral values, youth behavior, and Western

influence. Scholars such as ( Okunna, 2005) and ( Ademilokun 2018) observe that Nigerian

media tends to associate female sensuality in entertainment with cultural decay or the erosion

of traditional norms.

The local media frequently emphasizes themes of morality, decency, and the

preservation of African values. Consequently, the portrayal of music video vixens is often

framed negatively as a symptom of cultural infiltration or the prioritization of fame over

virtue. However, recent urban based media outlets, especially on digital platforms, show

gradual shifts toward more liberal representations influenced by global pop culture and

feminism.

This duality between conservative and modern outlooks defines Nigeria’s evolving

media identity and makes it a compelling site for comparative analysis.

2.2 Theoretical Framework

This study draws from two main theoretical perspectives:

Representation Theory (Stuart Hall, 1997)

Stuart Hall’s representation theory explains that media does not merely reflect reality

but actively constructs it. Meaning is produced through language, images, and discourse. In

the context of this research, Nigerian and Western media construct differing realities around

music video vixens based on their respective cultural codes. What Western media may
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represent as artistic freedom may be interpreted by Nigerian media as moral decline or loss of

cultural identity.

Feminist Media Theory

Feminist media theory examines how media portrays gender roles, sexuality, and

power dynamics. It challenges patriarchal representations that objectify or marginalize

women while highlighting the need for diversity and agency in female portrayals. In Western

contexts, feminist perspectives often view music video vixens as reclaiming control over their

sexuality, whereas in Nigeria, feminist interpretations are complicated by traditional values

and moral boundaries.

These theories together provide a framework for analyzing how cultural ideologies

shape divergent media narratives around the same phenomenon.

2.3 Empirical Studies Review

Several studies have explored gender and media representation in both Nigerian and

Western contexts. For example, Durham (2012) examined how female bodies are

commodified in Western pop culture, while ( Nwafor, 2020) analyzed Nigerian music videos

and noted how local media reactions reveal ongoing tensions between modernity and

tradition.

Similarly, (Gillespie,2019) observed that Western media now positions female

performers as “brands” who negotiate power within a commercial system, whereas (Eze,

2021) argued that Nigerian media often uses moral discourse to critique such portrayals

rather than analyze them critically.

However, few comparative studies have focused specifically on how the media systems

themselves interpret these representations. This gap justifies the relevance of this present

study.

2.4 Synopsis of the Study
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The literature reviewed indicates that media representation of women in music videos

is shaped by broader socio-cultural ideologies. Western media often promotes a discourse of

empowerment and creative expression, while Nigerian media emphasizes morality, tradition,

and social responsibility. Both systems, however, participate in constructing narratives that

influence public understanding of femininity and modern identity.

This review highlights the need for continued comparative analysis, not merely to

expose cultural differences but to understand how globalization, technology, and evolving

gender ideologies continue to reshape media narratives across borders.

CHAPTER THREE

RESEARCHMETHODOLOGY

3.0 Overview
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This chapter provides an account of the methodological procedures that were
used in the study. The research design, population, sampling methods,
instruments of data collection, data collection procedures, analytical procedure,
and ethical considerations are presented. All processes were conducted in a
manner consistent with academic standards and ethical principles.

3.1 Research Design

A qualitative research design was adopted for this study. This design was
considered appropriate because detailed description, interpretation, and
comparison of television media portrayals were required.

A comparative content and discourse analytical approach was employed to
investigate how music video vixens were portrayed in Nigerian and Western
television media. Through this approach, visual, verbal, and symbolic elements
presented in televised music programmes and entertainment shows were
examined.

The design allowed for a systematic comparison of portrayals and for the
identification of the cultural and ideological factors by which they were
influenced.

3.2 Population of the Study

The population of the study was made up of televised music and entertainment
content in which music video vixens were featured or discussed. This included
broadcast music videos, televised entertainment programmes, and review shows
in which commentary on female performers was provided.

Both Nigerian and Western television stations that regularly broadcast or discuss
popular music content were included in the study’s population.

3.3 Sample and Sampling Technique
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A purposive sampling technique was employed. This was considered suitable
because the study required only television materials that directly addressed or
portrayed music video vixens.

A total of six television media outlets were selected, three from Nigeria and three
fromWestern contexts. Selection was guided by their popularity, cultural
influence, and the frequency with which they broadcast music videos and
entertainment programmes.

(a) Nigerian Television Media Studied

1. HipTV, a Lagos based entertainment channel that regularly broadcasts
Nigerian and African music videos.

2. Soundcity TV , a pan-African music channel dedicated to contemporary
Nigerian music and artist interviews.

3. Trace Naija, a Nigerian adaptation of the global Trace Network, focusing on
urban music and youth entertainment.

(b) Western Television Media Studied

1. MTV Base (UK/US) – an international entertainment network recognized for
extensive music video programming.

2. BET (Black Entertainment Television) – an American network focused on
Black music, culture, and celebrity coverage.

3. VH1 (USA) – a television network devoted to music, celebrity, and pop culture
programming.

The sampling focused on programmes aired between 2020 and 2024, during
which music videos and televised entertainment segments featuring female
vixens were most prevalent. The music videos selected from these channels
included works by Rema, Tiwa Savage, Ayra Starr, Beyoncé, Cardi B, and Ariana
Grande.
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3.4 Research Instruments

Two major instruments were utilized for data collection:

1. Television content analysis guide, and

2. Televised discourse analysis framework.

The content analysis guide was designed to identify recurring visual patterns and
symbolic codes associated with the portrayal of music video vixens. Categories
such as costume, dance style, camera focus, role positioning, and screen time
were included.

The discourse analysis framework was applied to televised commentary and
interviews. The tone, language, and evaluative expressions used by presenters
and panelists were examined to determine the moral, cultural, and ideological
attitudes conveyed through television discourse.

Both instruments were applied concurrently in order to ensure a balanced
interpretation of visual and verbal media content.

3.5 Method of Data Collection

The data collection process was carried out through systematic recording and
observation of television programmes. Music and entertainment programmes
that featured music videos or discussions about video vixens were recorded over
a defined period.

For Nigerian television, broadcasts were obtained from HipTV, Soundcity TV, and
Trace Naija, which were accessed through satellite television and digital archives.
For Western television, materials were obtained from MTV Base, BET, and VH1,
through official YouTube extensions and digital television archives.

Each programme was watched several times to ensure accurate observation.
Relevant segments were transcribed, and notes were taken regarding visual
representation, commentary tone, and contextual framing. Data were then
organized into two groups—Nigerian and Western television content—for
comparative analysis.
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3.6 Analytical procedure

The data were analyzed through qualitative thematic and comparative discourse
analysis.

First, descriptive coding was performed, during which visual and linguistic
elements were grouped into thematic categories such as:

Objectification versus empowerment

Morality and decency

Cultural identity and influence

Commercial and artistic intention

Thereafter, interpretive analysis was carried out. Each theme was examined to
determine how it reflected underlying cultural and ideological assumptions.

Comparative interpretation was then conducted to identify areas of convergence
and divergence between Nigerian and Western television portrayals. The
findings were presented narratively, supported by illustrative examples from the
selected television programmes and music videos.

3.7 Validity and Reliability of Instruments

To ensure validity, the content and discourse analysis frameworks were
reviewed by two academic experts in Media and Gender Studies. Pilot testing was
conducted using one Nigerian and one Western televised programme before the
full analysis began. Necessary adjustments were made to enhance clarity and
relevance.

Reliability was ensured through inter-coder verification. A second reviewer
independently applied the same categories to a sample of the recorded material,
and consistency in coding results was established. Triangulation between visual
and verbal data further strengthened the dependability of the findings.
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3.8 Ethical Considerations

All television materials used in the study were publicly broadcast and accessible
through official channels. No confidential or restricted content was included. The
portrayal of individuals was analyzed with academic objectivity, and no
defamatory interpretation was made. Proper citation and acknowledgment were
ensured in all instances.

Ethical compliance was maintained by respecting intellectual property, cultural
sensitivity, and gender balance throughout the research process.

3.9 Synopsis of the study

In this chapter, the methodological framework for the comparative study of
Nigerian and Western television portrayals of music video vixens has been
described.
A qualitative approach was adopted, and data were obtained through purposive
sampling of selected television stations.
By means of content and discourse analysis, the visual and verbal portrayals of
vixens were examined to reveal how culture, morality, and ideology had shaped
media perspectives in both contexts.
The adopted procedures were designed to ensure that the findings presented in
the next chapter were both credible and culturally reflective.
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CHAPTER FOUR

FINDINGS AND DISCUSSION OF FINDINGS

4.0 Overview

In this chapter, the data that were obtained from both Nigerian and Western
media sources were presented, analyzed, and interpreted. The analysis was
guided by the objectives of the study, which were directed toward the
examination of how music video vixens were portrayed, the identification of
cultural and ideological meanings attached to their portrayals, and the
comparison of the perspectives adopted by Nigerian and Western media.
The data were derived from ten music videos and ten media texts that were
purposively selected. The findings were organized thematically, and emphasis
was placed on the dominant ideas, linguistic structures, and visual symbols that
were identified during the process of analysis.

4.1 Findings

4.1.1 Overview of Analyzed Media Materials

A total of ten music videos and ten corresponding media commentaries were
examined. Five of the videos were drawn from Nigerian artists, while five were
taken fromWestern performers representing pop, R&B, and hip-hop genres.
Each of these materials was subjected to both content and discourse analysis.
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It was observed that in both Nigerian and Western contexts, the presence of
female vixens was made central to the visual composition of music videos.
However, the nature and degree of representation were found to differ. In
Nigerian media, portrayals were often framed within the context of glamour
moderated by morality, while in Western media, portrayals were framed within
the ideology of freedom, sensual confidence, and artistic liberty.

4.1.2 Representation of Vixens in Nigerian Media

In the Nigerian media samples, portrayals of vixens were often accompanied by a
tone of moral evaluation. Frequent references were made to cultural decency,
modesty, and the need for moral restraint. Expressions such as “moral decline,”
“indecent exposure,” and “loss of cultural values” were commonly used.

Through content analysis, it was revealed that Nigerian vixens were portrayed
with a form of controlled sensuality. Costumes were designed to attract attention,
yet the level of exposure was often limited. Camera angles were used in ways that
emphasized elegance rather than overt sexual display. Dance movements were
choreographed to suggest beauty and rhythm while avoiding explicit eroticism.

At the same time, the media framing of these portrayals was found to be
ambivalent. While admiration was expressed for the aesthetic contribution of
vixens, disapproval was also implied for actions that were perceived to
contradict traditional moral standards. The role of the vixen in Nigerian music
videos was thus defined by both acceptance and caution, and her visibility was
interpreted as a reflection of the cultural negotiation between modernity and
morality.

4.1.3 Representation of Vixens in Western Media

In Western media, portrayals of vixens were found to be constructed within the
ideology of individual freedom and self-expression. The vixen was presented not
merely as an accessory to male performance but as an independent figure whose
sexuality was displayed as a source of power and confidence.

Language used in media commentaries often included terms such as
“empowered,” “liberated,” and “uninhibited.” Costumes were observed to be
more revealing, movements more assertive, and camera work more focused on
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the body as an aesthetic element. The display of sensuality was justified through
the discourse of ownership of one’s image.

However, traces of objectification were also identified. Despite claims of
empowerment, the vixen’s body continued to be used as a visual commodity
designed to sustain viewer interest. The contradiction between empowerment
and exploitation was therefore evident, even when framed within liberal feminist
ideals.

4.1.4 Comparative Analysis of Nigerian andWestern Media Perspectives

When the Nigerian and Western perspectives were compared, significant
differences were observed in framing, tone, and ideological orientation.

In both media systems, the vixen was used as a visual and symbolic device to
enhance music video appeal. However, in Nigerian media, portrayals were
filtered through moral and cultural expectations, whereas in Western media,
portrayals were normalized as part of artistic and commercial freedom.

In Nigerian content, the vixen was often positioned as a product of Western
influence, and her presence was sometimes described as an outcome of cultural
imitation. In contrast, Western media positioned the vixen as an integral part of
pop culture aesthetics. The Western vixen was celebrated as a symbol of
autonomy, while the Nigerian vixen was discussed within the framework of
social control and collective morality.

4.1.5 Thematic Findings

From the analysis, several recurring themes were identified:

Objectification and Commodification
In both Nigerian and Western media, the body of the vixen was used as a
commodity for visual pleasure and attention. Although Western portrayals were
often defended as empowerment, the use of the female body for audience
attraction remained evident.

Empowerment and Self-Expression
In Western contexts, the vixen was portrayed as empowered and self-expressive,
while in Nigerian contexts, empowerment was shown in limited and culturally
moderated forms.
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Cultural Influence and Identity
Nigerian portrayals reflected a blend of indigenous values and external influence.
The image of the vixen was shaped by an ongoing negotiation between cultural
preservation and modern entertainment ideals.

Media Framing and Public Morality
Nigerian media employed moral evaluation in their coverage of vixens, whereas
Western media applied artistic or liberal framing.

Gender and Power Relations
In both settings, male creative control was found to dominate production
decisions. However, slightly greater autonomy was given to women in Western
productions.

4.2 Discussion of Findings

From the data analysis, it was established that representations of music video
vixens were influenced by distinct sociocultural orientations. Nigerian portrayals
were shaped by communal moral codes and religious considerations, while
Western portrayals were determined by capitalist and feminist ideologies that
promoted individuality and body autonomy.

The Nigerian media were found to interpret the phenomenon of the vixen
through moral lenses, in which sexuality was regarded as acceptable only within
limits defined by tradition. The Western media, in contrast, viewed sexuality as a
legitimate form of artistic expression.

It was also discovered that both media systems contributed to the reinforcement
of gendered visual hierarchies. Even when empowerment narratives were
expressed, the female body continued to be presented primarily as an object of
aesthetic appeal. Thus, complete liberation from objectification was not achieved
in either context.

4.2.1 Discussion of Findings Relative to the Research Objectives



30

Objective One: To determine howmusic video vixens have been portrayed
in Nigerian media.

From the analysis, it was found that the portrayal of music video vixens in
Nigerian media has been largely shaped by moral and cultural considerations.
Representations were observed to have been framed through notions of decency
and communal expectation. The bodies of vixens were presented in attractive
and fashionable ways, but exposure was often limited.

Costumes were designed to enhance visual appeal, yet modesty was maintained.
Camera angles were arranged in such a way that elegance rather than overt
sensuality was emphasized. In commentaries drawn from media outlets such as
Pulse Nigeria, The Guardian Nigeria, and Linda Ikeji’s Blog, attention was often
directed to the perceived moral and cultural implications of these portrayals.

It was revealed that admiration was expressed for the artistic contribution of
vixens, while criticism was simultaneously directed at the perceived imitation of
Western sensual display. Therefore, the portrayal of vixens in Nigerian media
was found to have been defined by controlled sensuality, moral moderation, and
cultural ambivalence.

4.2.2 Objective Two: To determine howmusic video vixens have been
portrayed inWestern media.

From the Western data set, it was discovered that portrayals of vixens were
primarily framed within the ideologies of personal freedom, body autonomy, and
empowerment. In media outlets such as Billboard Magazine, MTV News, and
Rolling Stone, vixens were presented as expressions of individuality rather than
subjects of moral evaluation.

In the analyzed music videos—such as “WAP” by Cardi B ft. Megan Thee Stallion
and “7 Rings” by Ariana Grande , visual emphasis was placed on sensual display
as a form of artistic expression. Costumes were observed to be more revealing,
movements more assertive, and camera framing more body-centered.

The language used in Western media reviews suggested that sensuality was
viewed as a symbol of power rather than as an act of objectification. However,
subtle traces of commodification were still observed, as the female body
continued to be used for visual attraction and commercial success. It was
therefore established that portrayals in Western media were characterized by
liberal sensuality, commercial aesthetics, and empowerment rhetoric.
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4.2.3 Objective Three: To identify the similarities and differences in the
portrayal of music video vixens in Nigerian andWestern media.

When both contexts were compared, several similarities and differences were
observed. In both Nigerian and Western videos, the vixen was consistently used
as a central visual element designed to attract and sustain viewer attention. In
both cultural spaces, the female body was employed as a visual and aesthetic tool.

However, divergence was observed in the interpretive and ideological framing. In
Nigerian media, the presence of vixens was filtered through moral and cultural
expectations, whereas in Western media, it was normalized as a legitimate
artistic practice. Nigerian media coverage was often framed within religious and
ethical discourse, while Western commentary was anchored on artistic freedom
and feminist ideals.

It was also revealed that vixens in Nigerian videos such as “Calm Down” by Rema
and “Koroba” by Tiwa Savage* were often positioned as secondary to male
performers, whereas in Western videos such as “Single Ladies” by Beyoncé and
“Vogue” by Madonna*, agency and visibility were more prominent.

Consequently, the portrayals in both media systems were found to have shared
visual characteristics but differed greatly in ideological and cultural
interpretation.

4.2.4 Research Objective Four: To examine the cultural, moral, and
ideological factors by which the representations of music video vixens in
both contexts have been influenced.

Through the analysis, it was revealed that distinct cultural and ideological
frameworks had influenced the portrayal of vixens in both Nigerian and Western
media. In Nigeria, portrayals were found to have been guided by communal
values, traditional morality, and religious consciousness. Media framing was
influenced by expectations of feminine modesty and respectability. The aesthetic
presentation of vixens was therefore regulated by cultural norms that
discouraged excessive sensual display.

In contrast, Western portrayals were influenced by liberal, feminist, and
commercial ideologies. The vixen’s body was presented as a site of freedom,
identity, and profit. The ideology of individualism permitted sensuality to be
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interpreted as empowerment, while capitalist consumerism sustained the
commodification of the female image.

It was thus determined that Nigerian portrayals were controlled by moral and
cultural restraint, whereas Western portrayals were directed by liberal and
commercial ideologies. The influence of culture and belief systems was therefore
confirmed as central to the construction of media perspectives on music video
vixens.

4.3 Synopsis of the Study

In this chapter, the data collected from Nigerian and Western media were
presented and analyzed. The representations of music video vixens were found
to differ in tone, intention, and interpretation across both contexts. In Nigerian
media, portrayals were mediated by moral consciousness and cultural
expectations, while in Western media, portrayals were influenced by
individualistic and commercial ideologies.

Through comparative analysis, it was shown that the portrayal of music video
vixens is not universally defined but is instead conditioned by the cultural, moral,
and ideological frameworks within which each media system operates.

CHAPTER FIVE

5.0 Overview

This chapter presents the concluding part of the study titled A Comparative Study of

Nigeria and Western Media Perspectives on Music Video Vixens. It provides a concise

summary of the entire research, highlighting the major issues examined, the findings obtained,

and the significance of the work. The chapter also draws general conclusions from the study

and offers recommendations that may guide media practitioners, scholars, and policymakers

in addressing issues of representation, culture, and gender in both Nigerian and Western

media systems.
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The chapter thus synthesizes the knowledge gained from the preceding chapters,

reflecting on how the comparative analysis of two different media contexts enhances our

understanding of the relationship between culture, ideology, and communication.

5.1 Summary of the Study

This study was undertaken to explore how Nigerian and Western media differ in their

representation and interpretation of the music video vixen phenomenon. It was motivated by

the observation that while global entertainment continues to merge through digital technology

and cultural exchange, the values and ideologies expressed within national media systems

remain significantly different. The central aim was to examine how these two media systems

each influenced by its unique cultural, moral, and ideological foundations construct meanings

around women’s visibility in music videos.

Chapter One introduced the study by outlining the background, objectives, research

questions, and significance. It established that the research focused not on the vixens

themselves but on how media programs in Nigeria and the West present and discuss them.

Chapter Two reviewed existing literature and theoretical perspectives on media

representation, feminism, and cultural discourse, highlighting how global and local ideologies

shape interpretations of gender and morality. Chapter Three detailed the research design,

explaining the use of qualitative and comparative methods in analyzing media texts. Chapter

Four presented and discussed the findings, comparing how both Nigerian and Western media

systems frame, interpret, and react to the same cultural phenomenon from different moral and

ideological standpoints.

The study discovered that Western media generally portrays the music video vixen as

an emblem of empowerment, artistic freedom, and creative individuality. Nigerian media,

however, frames the same image within a moral and cultural discourse that emphasizes

modesty, decency, and the preservation of traditional values. These differences stem from the
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contrasting moral philosophies and cultural ideologies that guide each media system. Despite

these contrasts, the study also found areas of convergence, especially in the gradual

transformation of Nigerian digital media toward more liberal narratives and the growing

awareness in Western media about the ethical boundaries of female representation.

5.2 Conclusion

From the comparative analysis conducted, it is evident that the media functions as both

a mirror and a moulder of societal values. The divergent perspectives of Nigerian and

Western media on music video vixens reveal how communication is shaped by deeper

ideological and cultural undercurrents. Western media, rooted in liberal and feminist

traditions, constructs the vixen figure as a subject of empowerment and artistic identity, often

separating performance from morality. Nigerian media, influenced by religion, community

ethics, and postcolonial cultural consciousness, interprets the same imagery as a reflection of

moral decline and cultural distortion.

Both perspectives illuminate how media acts as a site of negotiation between tradition

and modernity, morality and freedom, as well as culture and globalization. They also show

that no media system is neutral, each interprets reality through the lens of its social values

and institutional goals. The study concludes that while Western media’s liberalism promotes

individual autonomy, it sometimes reinforces commercial objectification; Nigerian media’s

moral rigidity safeguards cultural integrity but risks limiting creative expression.

The ultimate implication is that the global conversation about women in entertainment

must move beyond dichotomies of “moral” versus “liberal” and instead focus on balanced

representation, one that respects cultural identity while affirming women’s agency. Media

institutions, regardless of geography, hold the responsibility of presenting narratives that

empower rather than exploit, educate rather than condemn, and reflect the dynamic realities

of gender and culture in a globalized world.
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5.3 Recommendations

Based on the findings and conclusions of this study, the following recommendations

were made:

1. Promote Balanced Representation:
Nigerian and Western media should strive for fair and diverse portrayals of
women in music videos, avoiding extremes of moral condemnation or excessive
sexualization.

2. Encourage Media Literacy:
Viewers should be educated to critically interpret media messages,
understanding how cultural and commercial interests shape representation.

3. Support Gender-Sensitive Policies:
Media regulatory bodies and entertainment producers should adopt gender-
sensitive guidelines that promote respect, creativity, and equality in visual
storytelling.
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