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CHAPTER ONE

BACKGROUND TO THE STUDY

Introduction

The emergence and growth of social media in the international community have

been nothing short of transformative, impacting various aspects of the international

society. It has connected people, facilitated businesses, empowered activists, influenced

political discourse, and even reshaped diplomatic practice. One cannot deny but agree

that social media are becoming more and more relevant for contemporary societies, this is

because they constitute the main sources of information for an increasing number of

citizens. They have risen to become essential communication tools for governments,

diplomatic personnel, international organizations, and all actors populating the current

international system.1 States use it as tools to project power, by spreading manipulated

information or fake news or to libel individuals or institutions working in crucial sectors.

Both authoritarian and democratic leaders tend to utilize social media quite often

especially in this age of advanced technology and interconnectedness.

Social Media has also been categorized as those “forms of electronic

communication (such as websites for social networking and microblogging) through

which users create online communities to share information, ideas, personal messages,

and other content.”2 A subset of social media includes messaging platforms and apps

such as Facebook Messenger, WhatsApp, Telegram, Viber, Slack, Line, etc. These

platforms and apps allow message senders to reach a vast audience through the spread of
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messages along social networks, or virtual public spaces like Facebook wall or Twitter

board.3 It is important to emphasize that among other areas of human endeavors, the use

of social media has found its way into the conduct of diplomacy.4 As platforms like

Twitter (X), Facebook, Instagram, YouTube, and TikTok become embedded in everyday

communication practices worldwide, they are also becoming powerful instruments of

interaction between states. This interaction can take various nature of which diplomacy is

a popular coinage.

This Diplomacy is defined as the practice of managing international relations

through dialogue, negotiation, and communication between representatives of states or

other international actors.5 It is a core tool of foreign policy used by countries to pursue

their national interests, maintain peace, build alliances, resolve conflicts, and promote

cooperation without resorting to force. In its short form, diplomacy is the entire process

through which states conduct their foreign relations.6 It is the means for allies to

cooperate and for adversaries to resolve conflicts without force. Diplomacy is the vehicle

through which a state asserts itself and represents its concerns to the world and also it is

also one of the principal means for conciliating competing national interests. There are

three main functions of diplomacy intelligence gathering, image management, and policy

implementation.

Among the known types of diplomacy, public diplomacy is now a popular kind of

diplomacy as it gets the public and foreign audience involved on national and

international discuss. Public diplomacy refers to the ways in which a government
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communicates and engages with foreign publics—rather than foreign governments—with

the aim of shaping their perceptions, influencing their attitudes, and ultimately advancing

the country’s foreign policy goals.7 Unlike traditional diplomacy, which is conducted

behind closed doors between state officials, public diplomacy operates in the public

sphere and relies on openness, persuasion, cultural appeal, and mutual understanding.

The role social media play in public diplomacy strictly focusses on how

government, stakeholders, diplomats, and international; organization utilizes digital

media especially social media to discuss affairs foreign public and advanced national

interest in the global arena. In fact, it is true to state that it was for the help of social

media that public diplomacy which is diplomacy of the people became more pronounced

and effective. This has occasioned a transition from interstate relations to relations

between state society, state-individual, inter-people, international organizations and

individuals. One major impact occasioned by the use of social media in public diplomacy

is the fact that it has transformed the landscape of international relations and public

diplomacy and also brought a shift in diplomatic practices.8

This study is conducted to examine how Donald Trump use of social media

occasioned a shift in American public diplomacy. It is important to first understand that

traditionally, public diplomacy was conducted through carefully curated messages

disseminated via official diplomatic channels. However, during the first elective

administration of President Donald Trump (2017–2021), a significant shift occurred in

how the United States engaged with foreign publics and international actors. Through
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frequent and often unfiltered use of social media—especially Twitter—President Trump

bypassed conventional diplomatic institutions and introduced a highly personalized

communication style in conduct of international diplomacy.9 This without doubt came

with its own challenges such as frequently generated controversy, miscommunication,

and diplomatic tension, raising questions about the efficacy, risks, and sustainability of

Trump Popular "Twitter diplomacy."

This study therefore proceeds to properly examine social media and Public

Diplomacy in International Relations: a case Study of Donald Trump's Administration

(2017-2021).

Aim and objective of the Study

The aim of this study is to examine social media and Public Diplomacy in

International Relations: a case Study of Donald Trump's Administration (2017-2021).

The Specific objectives are to;

1. Examine a brief history and origin of social media in the global space

2. Examine the concept and operations of Public Diplomacy

3. Examine how Donald Trump’s administration utilized social media platforms as

tools of public diplomacy.

4. Examine the impact of Trump’s social media communication on diplomatic

relations

5. Examine the challenges arising from using social media in public diplomacy
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Scope of the Study

This work focuses on the use of social media in public diplomacy by Donald

Trump, the period of the study span from 2017 to 2021. The study began in 2017 as it

was the year Donald Trump came into office as the 45th President of United State of

America after taking over from Barack Obama. The study terminates in 2021 as it was

the year Donald Trump Tenure came to an end, when he handed over to Joe Biden.

Research Methodology

The study adopts the historical methodology. The secondary data sources will be

used in the study. This will include information from Textbooks, Articles in Learned

journals and Internet materials.

Literature Review

Several works by scholars on the subject of public diplomacy, social media, and

digital diplomacy are reviewed in this session to support this research work. The first

work is that of Andreas M. Kaplan and Michael Haenlein, Users of the world, unite! The

challenges and opportunities of social media,10 is of great importance to the research on

social media, this is because these authors have provided the most common definition of

social media used today among scholars. They noted that social media comprises of

activities that involve socializing and networking online through words, pictures and

videos. Specifically, Kaplan and Haenlein defined social media as a group of internet-

based applications that build on the ideological and technological foundations of Web2.0,
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and that allows the creation and exchange of user-generated content. It depends on

mobile and web-based technologies to create highly interactive platforms through which

individuals and communities share, co-create, discuss and modify user-generated

content.11 Though this work discusses social media in general, it did not focus on

discussing the use of twitter as a social media platform for communication. The work

only restricts the use of social media to marketing, managerial, and business angle and

not to diplomatic engagement. This is the justification for carrying out this study that

specifically discuss twitter as a social media tool in diplomatic communication.

In line with the above Geneva Overholser in his work Swimming in the ocean of

social media,12 stated that social media introduced substantial and pervasive changes to

communication between organizations, communities and individuals. The author

described the social media as an ocean due to his large coverage and enormous use. This

choice of words only shows how social media have grown so wide in the daily operation

of people. This work only focusses on the use of social media by journalist, and not on

diplomatic engagement. Also, the work of Joseph Chukwudi Nwazor and Chinwe

Constance Maduike Social Media and Academic Performance of Business Education

Students in South-East Nigeria,13 found that social media’s most distinctive aspects are

that it has the potential to transform from a way of pushing content outward to a way of

inviting conversation, of exchanging information, and of invoking unparalleled individual,

industrial, societal, and even global changes. The availability of high-speed internet

broadband connection with massive use of desktop computer, laptops, e-readers,
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facebook, youtube, and smartphones enables millions of people to actively engage in

social media, text messaging, content sharing, online-learning and much more.14 These

works only discuss social media in a general sense but not in line with public diplomacy,

however, it gives us some insight into understanding the impact and usage of social

media. These authors only examine social media in the academic sector, it uses four

selected universities as sample. Though the work discusses the current impact of social

media, it did not address Trump’s use of social media in diplomatic communication.

Fatih Değirmenci and Elifnur Terzioğlu titled A Digital Diplomacy Irony: Donald

Trump,15 the author used qualitative research method to discuss the main challenges that

accompanied the digital form of diplomacy adopted by Donald trump in his first tenure.

The work established that one cannot deny the place and impact of digital media on

world politics and foreign policy emphasizing that diplomacy has undergone several

changes since its inception and the use of social media for diplomatic purposes

encompassed in changes to public diplomacy. The authors added that one of such notable

changes is the erosion of protocols, creating a platform in which everyone takes an active

role.16 In fact, States and related government institutions now see digital diplomacy as a

guide to complete their digital transformation. Specifically, the work revealed that the

nature of language used by Trump to communicate his massage through social media was

the major problem that other stated had with Trump’s use of social media. They

emphasize that Trump exhibits a racist attitude and uses hate language with tweets he

sends to both himself and other countries' citizens and administrations on Twitter.
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Though this work discuss Trump use of Twitter it did not analyze the content of the

tweets posted by Trump, it also did not discuss the impact of the use of twitter by Trump

in Diplomatic discussions which this study aim to fill.

Shadrack David’s work Advantages and disadvantages of Facebook,17 present a

narrow approach to the discuss on social media. Rather than discussing social media in a

generic form, the author singled out facebook and present an extensive work on the role

and impact of facebook as a social media platform as well as the disadvantages associated

with the platform. According to the author, Facebook functions primarily to connect and

network with friends and family. Using search and connection tools people find it easy to

find current or long-lost friends and to share content with friends and view content

offered by them as well. Content includes anything from a post on their page (known as a

wall) to photos, videos and a personal bio. A user has the option to share little or as much

with friends as he/she desires. These interactions offer users the opportunity to stay in

touch with people, often some of whom the users would not be otherwise connected with

on regular basis.

The work added that Users of facebook can create groups and event pages for

special gatherings or topics. The primary purpose of these groups usually is to create (or

bring) awareness to causes, such as in the aftermath of natural disasters, to provide

information on how to donate money to help victims.18 A group may also be made up of a

circle of friends or as a means to promote an upcoming event or gathering. A user can

make his/her created pages private or public to allow the information to be seen by only
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those he/she prefer or anyone that has access. Furthermore, facebook offers many types

of games that can be played with friends and other users. These interactive games may

offer a user the opportunity to pretend to run everything from a farm to his own mafia.

This can be an interaction to share with current friends, meet new ones or simply pass the

time. Many other applications also exist for entertainment purposes that offer everything

from surveys to one’s biggest fan. This work only concentrates on facebook as a social

media tool, it did not discuss Twitter.

The publication by McKinsey Global Institute Lions Go Digital: The Internet’s

Transformative Potential in Africa,19 established that a mature Internet “ecosystem”

where competition is fostered, innovation is encouraged, human capital and Internet

infrastructures are developed, and Internet access is boosted enables a country to secure

the maximum possible benefit in raising living standards. The report revealed that a few

indicators have been identified as relevant for policymakers to improve the supply of the

Internet and optimize the Internet impact. They can be classified into environmental

characteristics, such as physical infrastructure (e.g. electricity access and cellular network

coverage) and business environment (e.g. ease of starting a business and accessing credit),

and stakeholder characteristics, such as citizen (e.g. education, literacy levels and poverty

rates) and business demographics (e.g. local competition and cluster development). This

work only gave the importance of using social media in this transformative age and

encouraged other states to make use of it, but did not address its use by Donald Trump

specifically
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Desmond Chikamdinaka Patrick in his work titled Digital Diplomacy and Russo-

American Relations Under President Donald Trump (2016-2020),20, discussed how

Donald Trump used social media in conduct diplomatic practice specifically towards

Russia. The author stressed that countries are becoming more involved in the use of

social media but must also be aware of the challenges it creates when used for diplomatic

purposes. The work in order to present a clear understanding of what digital diplomacy

entails, explained the concept of traditional diplomacy which existed before the use of

social media in diplomatic practice. According to the author the term traditional

diplomacy was used to defined the relations among states immediately after the cold war.

This form of diplomacy only involves direct state-to-state relations which facilitated

engagement between the officials of both states through face-to-face dialogues and

negotiations, deliberately excluding the general public from the diplomatic discourse.

The work added that this form of diplomacy did not involve intermediary

organizations, representatives, or any other authorities apart from the state officials of the

respective nations during diplomatic interactions. Moreover, this model was marked by

its inherent secrecy; discussions between state officials from the participating countries

were typically kept confidential and were not disclosed to the broader public. Tracing the

origin of social media in diplomatic practice, the work reveals that Digital Diplomacy

which involve the use of social media only began at the end of the 20th century. Donald

Trump became more interested in the relations with Russia as he perceives Russia as an

important counterweight to quickly-growing China and a potential partner in dealing with
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religious fundamentalism. This work only focusses on how Trump used media platform

to relate with Russia, however, this study gives a broader picture of Donald Trump use of

Twitter to countries not limited to Russia.

In Sofia Eliodori’s work titled Trump’s populism and the Twitter diplomacy,21,

the author discusses the long-term implications of Donald Trump’s foreign policy

through the lens of populism and digital communication. The work explored how

Trump’s distinct brand of populism—marked by nativism, anti-globalism, and

isolationism—reshaped American foreign policy and projected a potential withdrawal

from common global practices. A key innovation in this reshaping, Eliodori argues, was

Trump's use of Twitter diplomacy, a direct and disruptive communication tool that

bypassed traditional bureaucratic and diplomatic channels. The author portrayed Trump’s

foreign policy as less institutional, more impulsive, and increasingly shaped by his

personal communication style—particularly on Twitter which Fatih Değirmenci and

Elifnur Terzioğlu in their work A Digital Diplomacy Irony: Donald Trump,22 referred to

as racist attitude, abusive, and hate language. One aspect of the author’s work that must

be appreciated is its discussion of how Trump’s direct use of social media subverted both

the press and governmental institutions, pointing to a new form of personalized, real-time

diplomacy. Sofia Eliodori’s work discuss the nature and application of trump tweets in

communicating with other world leaders, it present and trace the historical development

of social media and its eventual adoption by Trump.
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Marine Changiani’s work titled The Foreign Policy of Donald Trump’s

Administration in Transcaucasia,23 helps us to understand a broader perspective of

Donald Trump’s Foreign Policy. The work focused on the military cooperation,

economic relations, and democratic operations in Transcaucasian countries which include

Armenia, Azerbaijan, and Georgia. This goes to show that apart from utilizing social

media in diplomatic communications, the Trump administration maintained active

bilateral relations with other nations despite shifting global priorities. The author added

that the reason for Donald Trump’s interest in this region was due to the fact that the

democratic effort of the U.S was challenged by Russian influence, especially following

the 2020 Nagorno-Karabakh war. Though this work is useful for understanding the

strategic priorities and limitations of U.S. foreign policy in regions often overlooked in

broader Trump-era analyses, it doesn’t address the use of social media for diplomatic

communications. However, it contributes to understanding Donald Trump Policies in a

geopolitical sense. Marine Changiani’s work was limited to the Transcaucasia region, it

only discuss foreign policy on Trump but not its use of social media.

Surowiec, P. and Miles, C. in their work titled The Populist Style and Public

Diplomacy: Kayfabe as Performative Agonism in Trump’s Twitter Posts,24 investigate

how Donald Trump’s Twitter use during his presidency can be understood as a

reconfiguration of public diplomacy rooted in populist political performance. The article

argues that Trump’s communication style is not just unorthodox—it represents a shift in

how political power is expressed and performed in the digital age. The author uses the
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concept of “kayfabe” which is a term from professional wrestling that denotes staged but

emotionally resonant conflict. This metaphor provides a framework for understanding

how perceived authenticity and manufactured conflict become tools of political

legitimacy in the populist era. “kayfabe” refers to the maintenance of dramatic illusion

where the audience knows the conflict is staged, but willingly suspends disbelief. The

author emphasized that Traditional public diplomacy involves engagement, persuasion,

and relationship-building between states and foreign publics, but argue that Trump’s

populist style rejects multilateral norms and replaces dialogue with confrontational

messaging, and emphasizes direct communication with the public. Surowiec, P. and

Miles, C. discuss trump digital policy n more of political terms rather than diplomatic

communication, this work looks into how Trump twitter usage was for diplomatic

commination.

Adaora Osondu-Oti, John Oluwaseun Agesin and Oluwatomilade Olominu in

their work titled The Impacts of Twitter (X) Diplomacy on Contemporary International

Relations,25 reveal that Contemporary diplomacy is characterized by a greater frequency

of communication and a wider dispersal of information through social media. It is

obvious that States have been employing social media as part of a more interactive

engagement with foreign publics, thereby changing the space within which diplomacy

unfolds. The author’s statistics show that at least 97 percent of all 193 UN member states

are currently active on Twitter (now rebranded as X), and they are increasingly eliciting

public interest. The attention the public gives to world leaders’ tweets illustrates not only



20

the political power of Twitter but also how Twitter challenges conventional diplomatic

practice. Adaora Osondu-Oti, John Oluwaseun Agesin and Oluwatomilade Olominu

treats their work as impact without presenting the historical emergence of build up of

social media and twitter in particular.

Just like the work of Desmond Chikamdinaka Patrick that discus Digital

Diplomacy between America and Russia, the work of Jennifer Offeibea Dodoo titled The

Use of social media in Public Diplomacy in US and China,26 focus on such digital

relations between America and China. The author examines how the United States and

China utilize social media platforms for public diplomacy, highlighting the

transformative impact of digital communication on international relations. Jennifer

Offeibea Dodoo explores how these global powers deploy distinct strategies shaped by

their political ideologies, media environments, and strategic goals to engage with foreign

publics and shape international perceptions. Just like other scholars, the author agree that

the emergence of social media brought about a shift in the conduct of diplomacy which

was once confined to closed, elite-to-elite communications, to a more inclusive

interaction characterized by direct engagement with global audiences via platforms like

Twitter, Facebook, WeChat, and Weibo. Though this work is very relevant and helpful to

our study, it only presented a limited discuss on the subject matter by focusing just on

America and China. While the work of Jennifer Offeibea Dodoo is only specific to

relations between America and China, this study gives a broader perspective.
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The work of Bridget Verrekia titled Digital Diplomacy and Its Effect on

International Relations,27 also investigates the use of digital tools and social media in

diplomacy—and examines its impact on international relations. The study is grounded in

qualitative research, including four in-person interviews with diplomatic professionals

and a review of 20 academic sources to analyze both the benefits and challenges of this

evolving diplomatic practice. The author is of the opinion that social media platforms

have eroded the traditional role of diplomats. With the new development a person can

now be both a producer and a consumer of information, diplomats have lost their

monopoly on being able to report about what is happening in other countries. The crucial

point the author noted is that, this shift positions diplomats more as analysts and

interpreters rather than exclusive information brokers. The work also cited the advantages

of this shift to include widespread communication across borders in a very fast manner,

Governments can engage directly with international audiences, and even smaller or less

powerful states can gain visibility and influence through strategic digital engagement.28

This work gives a wide view of digital diplomacy which include social media but did not

address how Donald Trump used it in foreign policy. Bridget Verrekia discuss her work

in a more broader sense by looking at digital diplomacy in general, this study specifically

focus on Donald Trump Twitter usage.

Kolapo Imam in his work “Exploring the Application of Digital Diplomacy in the

21st Century,29 uses several theories like the Skeptical Theory of Digital Diplomacy and

the Progressive Paradigm of Digital Diplomacy to explain the concept and operationality
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of digital diplomacy. The author emphasized that the use of social media is only a scope of

the wider digital diplomacy which encompass other tools than social. This work gives a

clear view that digital diplomacy is not all about the use of social media. The author

discuss that Governments use digital channels to launch targeted public diplomacy

campaigns aimed at promoting their cultural heritage, values, and policies to foreign

audiences. These campaigns often include multimedia content such as videos,

infographics, and interactive websites.30 As part of the operations, powerful nations

leverage social media platforms such as X (Formerly Twitter), Facebook, and Instagram to

communicate directly with foreign audiences, disseminate information, and shape

narratives about their policies and positions on international issues.

This according to the author has become a quick way to communicate and discuss

on an issue of national and international concern. The work drew a connection of this

practice to the era of Covid 19, citing that digital diplomacy became prominent due to the

covid 19 incidence. Starting from the era of COVID-19 and beyond, virtual summits and

conferences have become commonplace in diplomatic interactions. Powerful nations

organize and participate in these digital gatherings to discuss key global challenges,

negotiate agreements, and strengthen bilateral and multilateral partnerships. Similarly, the

last COP28 event which was held in Dubai made adequate provisions for online attendees

across different countries and organizations of the world.31 The work also discusses the

benefit of engaging in digital diplomacy but did not discuss how Donald Trump got

involved in such practice, which this study hope to discuss. Just like Bridget Verrekia, the
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work of Kolapo Imam also presents a broader discus on digital diplomacy without

specifically lookingat twitter utilization by Donald Trump.

Muhammad Alfian Maulana and Nur Rachmat Yuliantoro in their work titled

Donald Trump’s Foreign Policy: Withdrawal from International Regimes and

Organizations,32 gave a broad spectrum of the nature of foreign policy adopted by

Donald Trump. It was revealed prioritized public communication with international

audience rather than secret discussions with other states. This made Trump initiated a

transformative shift in United States (US) foreign policy which focused on withdrawals

from crucial international agreements like the Paris Agreement, TPP, UNHRC, UNESCO,

and UNRWA. Daniel Mills and Steven Rosefielde in their work The Trump Phenomenon

and the Future of U.S. Foreign Policy,33 added that President Trump pursued a

nationalistic foreign policy prioritizing U.S. national interest over international

obligations. Muhammad Alfian Maulana and Nur Rachmat Yuliantoro therefore noted

that this was the reason Trump became more concern with the general public in

diplomatic discourse rather than on secret agreement. According to the author President

Trump policy was anchored on his strong commitment to preserving the promises he has

made to the citizens of the United States of America throughout his tenure as president.

He emphasized the need for a government that prioritizes the interests of its citizens and

aims to enable Americans to achieve their dreams, ushering in a new era of American

greatness.34 Trump advocated for reducing foreign aid to shift resources towards the

security and well-being of Americans while calling on other countries to take greater



24

responsibility in the face of global challenges. However, the work did not include how

Trump adopted and used social media in communicating with the foreign audience.

Viona Rashica in her work The Benefits and Risks of Digital Diplomacy,35 noted

that digital diplomacy is a product of globalization and as a fruit of the new public

diplomacy, the author added that digital diplomacy became possible and pronounced in

the twenty-first century due to two major factors which she identified as the internet and

social media. This has undoubtedly reduced traditional diplomatic elements. Through the

work of this author, we are able to understand the benefit and risk associated with the use

social media in public diplomacy. The author noted that the associated benefit includes

Strengthening international relations, Proximity with audiences, Fast and effective

communications, Low financial cost, and favoring small states. On the other hand, the

challenges according to the author include lack of knowledge about the usage of the

internet and social media, Disagreements, The culture of anonymity, and Hacking. The

work also failed to address Trump’s involvement in social media to conduct diplomatic

relations.

In spite of all these literatures published on digital diplomacy, there is remain a

huge gap that needs to be filled. Most of the existing literatures focus on digital

diplomacy in general without specifically discussing Twitter as a social media platform,

other literature discusses social media as a communicating tool without looking at its

utilization by Donald Trump. Those who discuss Donald Trump usage of twitter, discuss

it in a more political sense. With the identified shortcomings that exists in the reviewed
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work, this study is conducted to specifically discuss the use of social media by Donald

Trump in the conduct of diplomatic relations in public diplomacy. The study will

examine a brief history and origin of social media in the global space, the concept and

operations of Public Diplomacy, how Donald Trump’s administration utilized social

media platforms as tools of public diplomacy, the impact of Trump’s social media

communication on diplomatic relations, as well as the challenges arising from using

social media in public diplomacy.
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CHAPTER TWO

EVOLUTION OF SOCIAL MEDIA IN DIPLOMATIC PRACTICE

Introduction

Before diving into how social media became prominent in diplomatic practice, it is

good to examine what diplomacy really is, and also to look into the historical origin of

diplomacy among states. Just like many other concepts, there is no general definition of

diplomacy which can be all embracing or consensual. Consequently, there are various

definitions of the concept as there are writers on the concept of diplomacy that tends to

capture it original, manifestation, and changes over the years. It is however unanimously

agreed that it is one of the major statecrafts and also part of the oldest instruments used

by state in the conduct of their relations with other states and actors in the international

system.1

Definitions of Diplomacy

Popular Writers on the concept of diplomacy include Ernest Satow who defined

diplomacy as the application of intelligence and tact to the conduct of official relations

between government of independence States.2 This definition does not fit properly into

the modern sense of the concept, due to the growth and changes in diplomatic practice

over the years. It however revealed that a diplomat must be intelligent and tactful enough

to be able to maneuver negotiations to an advantage position. At the point when Ernest

Satow gave this definition, diplomacy was predominantly seen as a tool used by official

state, but as diplomacy began to expand in line with the expansion that came upon the
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international system, diplomacy is no longer seen as a tool for state but also for other

entities. It is on this note that the definition of Ernest Satow is considered Limited in the

modern sense.

Harold Nicolson, another writer with experience in diplomatic practice defined

diplomacy as the management of international relations by negotiation.3 He added that it

includes how state representative like ambassadors and envoys manage the relations in

International Affairs. Random House Dictionary defines diplomacy as: the conduct by

government officials of negotiations and other relations between nations; the art or

science of conducting such negotiations, skills in managing negotiation, handling of

people so that there is little or no ill-feeling.4 This definition just like the ones presented

by Ernest Satow is also seen as Limited, this is because the definition limits the concept

of diplomacy to an art only between States which also makes it a limited definition.

Furthermore, The Oxford English Dictionary defines diplomacy as the management of

international relations by negotiations; the method by which these relations are adjusted

and managed by Ambassadors and Envoys.5 Adam Watson also agrees that diplomacy is

an instrument for international Society, this point though capture other actors in the

international community like international organization, he did not capture the fact that

diplomacy can even be used in a local arrangement, within a state or by individuals acting

on their own capacity as in the case of personal diplomacy.

Hedley Bull defines diplomacy as “the conduct of relations between states and

other entities with standing in world politics by official agents and by peaceful means.”6
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Diplomacy is also seen as “the application of intelligence and tact to the conduct of

official relations between the governments of independent states, and between

governments and international actors”.7 In 2015, Berridge defines diplomacy as “the

management of international relations by negotiation; the method by which these

relations are adjusted and managed by ambassadors and envoys; the business or art of the

diplomat.”.8 A more encompassing definition comes from the United Nations which

definition diplomacy as the “the art of conducting negotiations and managing relations

between nations, groups, or individuals through dialogue, representation, and

communication.” Whatever the definition postulated by the various writer one thing is

common to all that diplomacy is an act of communication deployed for negotiating

agreement. This form of communication has existed since the ancient time of antiquity,

this is why scholars and writers agree that diplomacy is an aged long practice that dates

back into history.

Some writers hold that diplomacy began with God and his messenger called

Angelo which means Angels. This belief holds that diplomacy began when God sent his

Angel from Heaven to Earth to communicate his message. However, in the human sense,

the word diplomacy took root in the Greek etymological word “diploun” which means

“to fold”, this developed into another word “diploma” during the Roman Empire.9

Diploma was used to refer to a stamped document carried around as a pass for the

purpose of traveling through the Empire's Road. Sufficient evidence exist that shows that
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the Greeks engaged in diplomatic practice among the city-states. Thucydides documented

several diplomatic engagements of the Greek city state as far back as the 5th century BC.

In 432 BC there was a diplomatic dialogue to decide the proper action to be taken

against Athens. Apart from the Greek city states, there were also diplomatic record and

engagement recorded in the ancient near East between Pharaoh and other region like

Babylon, Canaan, and Palestine in the 14th B.C. In 1274 BC there was a diplomatic

treaty signed after the battle of Kadesh between Pharaoh and the Hittite Empire, this

evidence show that diplomatic practice and communication is an aged long phenomenon

as already established earlier.10 The stage of diplomatic relation moved from the Greek

city states, to the Roman, to the Italian, to the French diplomatic system, to the European

system and then to the modern system, these stages also witnessed the changes in pattern

of communication, distance, representatives, as well as the engagement tools employed in

diplomatic communication. It is in this modern sense that the idea of social media is now

connected and used in the art and practice of diplomacy especially in public diplomacy.

It is important to stress that there are, there are different types of Diplomacy such

as Bilateral Diplomacy which happens when the actors involved are only consisted of

two actors which could be states or non-states actors. There is also the Multilateral

Diplomacy which happens when the actors involved consisted of more than two actors. It

is usually manifested through international organizations, regional organizations, or

specifically-aimed organizations where states are the members. There is also the Shuttle

diplomacy where the action of an outside party in serving as an intermediary between (or
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among) principals in a dispute, without direct principal-to-principal contact. There is also

the Coercive diplomacy or "forceful persuasion" which is the "attempt to get a target, a

state, a group (or groups) within a state, or a nonstate actor-to change its objectionable

behavior through either the threat to use force or the actual use of limited force".11 Other

form of diplomacy includes Dollar diplomacy which was a form of American foreign

policy to further its aims in Latin America and East Asia through use of its economic

power by guaranteeing loans made to foreign countries. Another type is the gunboat

diplomacy (or Big Stick diplomacy in U.S. history) which refers to the pursuit of foreign

policy objectives with the aid of conspicuous displays of naval power – implying or

constituting a direct threat of warfare, should terms not be agreeable to the superior force.

Conference Diplomacy, Economic Diplomacy, Personal Diplomacy, and Public

Diplomacy are also forms of diplomacy used in the international system and even at local

levels.

Diplomacy as an art of Communication

As demonstrated above, diplomacy takes many forms of definitions, but one thing

is central to these definitions is an art of communication. Since the practice cannot exist

without the exchange of messages, signals, and symbols between states. Communication

enables the transmission of intentions, the negotiation of agreements, and the

management of crises. In classical diplomacy, communication was often conducted

through face-to-face meetings, written correspondence, and later through telegraphic and

telephonic means. At every stage, the effectiveness of diplomacy has been shaped by the
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quality, speed, and reliability of communication tools available to statesmen and

diplomats. Diplomacy cannot exist where there is no communication.12 In fact,

Communication is the essence of diplomacy, determining its purpose and operational

modes. Each phase in the long evolution of diplomacy has therefore been marked by the

need to adjust to and seek to shape the dominant features of the communication and

information environment. Harold Nicolson in 1939 notes three developments in the

nineteenth and twentieth century which have had significant impact on the theory and

practice of diplomacy. These are the growing sense of the community of nations; the

importance of public opinion and the rapid increase in communication.13

Today, diplomacy is not only about direct state-to-state interaction but also involves

communication with foreign publics. This practice, referred to as public diplomacy, is

aimed at shaping perceptions, building goodwill, and influencing foreign audiences in

ways that advance national objectives. Communication thus serves a dual role: (1) as the

medium for negotiation and conflict resolution between governments, and (2) as the

channel for projecting national identity, culture, and values on the global stage.

Overview of Public Diplomacy

In international relations, public diplomacy or people's diplomacy, broadly speaking,

is any of the various government-sponsored efforts aimed at communicating directly with

foreign publics to establish a dialogue designed to inform and influence with the aim that

this foreign public supports or tolerates a government’s strategic objectives.14 As the

international order has changed over the 20th century, so has the practice of public
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diplomacy. Its practitioners use a variety of instruments and methods ranging from

personal contact and media interviews to the Internet and educational exchanges. Public

diplomacy deals with the influence of public attitudes on the formation and execution of

foreign policies. It encompasses dimensions of international relations beyond traditional

diplomacy; the cultivation by governments of public opinion in other countries; the

interaction of private groups and interests in one country with another; the reporting of

foreign affairs and its impact on policy; communication between those whose job is

communication, as diplomats and foreign correspondents; and the process of intercultural

communications.

Alan K. Henrikson, Professor of Diplomatic History noted that Public diplomacy

may be defined, simply, as the conduct of international relations by governments through

public communications media and through dealings with a wide range of

nongovernmental entities (political parties, corporations, trade associations, labor unions,

educational institutions, religious organizations, ethnic groups, and so on including

influential individuals) for the purpose of influencing the politics and actions of other

governments.15 In a general sense, the practice of diplomacy in the 21st century has

expanded beyond closed-door negotiations to include highly visible, immediate, and

interactive forms of communication. Specifically, Public diplomacy that traditionally

represents actions of governments to influence overseas publics within the foreign policy

process has expanded today – by accident and design – beyond the realm of governments
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to include the media, multinational corporations, NGO's and faith-based organizations as

active participants in the field.16

This evolution is most clearly evident in the adoption of social media platforms such

as Twitter, Facebook, YouTube, and Instagram, which allow governments and diplomats

to bypass traditional media filters and directly address global audiences.

Evolution of social media in Public Diplomacy

The emergence of social media simplified the whole process of communication

because they are easier to use.17 Throughout history, advancement in technology has been

a decisive factor in shaping any endeavors of humankind including diplomatic

communication and practices. Each major advance in communication technology has

redefined the speed, scope, and style of diplomatic interaction. The eventually

incorporation of social media into diplomatic practices is simply a process of

development from one state to another. In early civilizations, diplomatic messages were

transmitted by messengers who physically carried sealed letters or oral instructions

between rulers. This process was slow and vulnerable to delays or interception, which

often limited the effectiveness of diplomacy. With the invention of the printing press in

the 15th Century, there came a change that revolutionized the spread of political and

diplomatic ideas.18 For the first time, treaties, manifestos, and policy positions could be

widely circulated, shaping public opinion and international awareness. Furthermore, the

19th Century witnessed a more advanced technology with the coming of Telegraph and

Telephone. These technologies dramatically increased the speed of diplomatic
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communication. Negotiations that once took weeks due to slow correspondence could

now be conducted within hours. The telegraph, in particular, enabled real-time

coordination during conflicts and crises, marking a turning point in diplomatic history.

The introduction of Broadcast Media like Radio and television in the 20th Century

introduced new ways for states to engage foreign publics. Leaders could broadcast

messages globally, shaping international perceptions during wars, ideological struggles,

and peace processes. Public diplomacy during the Cold War, for example, heavily relied

on radio services like the BBC World Service and Voice of America to project soft power.

In the 20th Century, the rise of the internet allowed for instantaneous communication and

expanded access to information.19 Governments established official websites, digital

archives, and online press rooms to communicate with foreign audiences more

transparently. Social media which came in the 21th Century, represents the latest stage in

this evolution, enabling not just fast communication but also interactive engagement.

Unlike earlier technologies, social media allows for two-way communication, immediate

feedback, and public participation in international discourse. Diplomats and foreign

ministries can now directly interact with foreign citizens, journalists, NGOs, and other

governments without mediation.

Social media is a means of interaction among people in which they create, share and

exchange information and ideas in virtual communities and networks.20 Furthermore,

social media depends on mobile and web-based technologies to create highly interactive

platforms through which individuals and communities share, comment, discuss and
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modify user-generated content. As defined by Kaplan and Haenlein, social media is a

group of Internet-based application that are built upon the ideology and technology of

web 2.0 and allow the generation and exchange of its content. They refer to the internet-

based social websites like the Facebook, MySpace, Twitter, etc. which allow users to

interactively communicate with one another.21 Social media can also refer to those “web -

based and mobile-based technologies which are used to turn communication into

interactive dialogue between organizations, communities and individuals.22 On the social

media, the users are not passive like in the case of Television, Radio, and Newspaper;

rather they are active in the formation and exchange of information. This has giving it a

great advantage and acceptance as a means of interaction.

Social media has been characterized in various ways, irrespective of the different

definitions, it gives the comparative impression that the social media is an approach to

associate with other individuals by methods for the distinctive correspondence

frameworks through online media.23 Social media involves a few stages and channels that

empower system administration, exchange and sharing of data.24 It refers to content

distributed through social interactions. These media utilize various platforms that offer

services or tools to help customers and firms build connections.25 According to Zeeshain

and Hussain, social media is the usage of web-based and mobile technologies to create,

share and consume information and knowledge without any geographical, social, political

or demographical boundaries through public interaction in a participatory and

collaborative way.26 Social media encompasses a wide range of online word of mouth
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forums including blogs, company-sponsored discussion boards and chat room, consumer

to consumer email, consumer product or service ratings websites and forums, internet

discussion boards and forums, moblogs (sites containing digital audio, images, movies or

photographs) and social networking websites, to name a few.27

Using various social media like social networks, sharing websites, blogs and a lot

of other channels people can interact online with whomever they want without any

restrictions in terms of quantity or quality.28 This great opportunity has allowed people to

share valuable information and experiences. As at January 2012, there were more than

800 million active Facebook users, with over 250 million of them logging in everyday.

Additionally, over 3.5 billion pieces of contents such as blog posts, web links and news

stories are shared on this social network.29 Social media is an important tool for all,

because it allows everyone to communicate with, listen to, and learn from other people in

a way they have never been able to do before.30

The first small step that might be considered to be the first building block of the

way to power worldwide was made in 1971. Ray Tomlinson has successfully exchanged

a message between two computers set close to each other. Later, in 1978, one could

observe the construction of the first social media, built by Randy Suess and Ward

Christensen. It was called the Bulletin Board System (BBS). After a presentation, these

two men have created the first post about the event. That occasion is thought to be the

beginning of a virtual community. In 1994, people could use GeoCities, the first service

for web hosting. John Rezner and David Bohnett created this service. It allowed users to
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create their websites.31 In 1995, one could observe a launch of TheGlobe.com and

Classmates. They were created for private needs like communication with friends,

publishing of content and other means of interaction.

The year of 1997 was marked by engagement of a new constituent called

SixDegrees. SixDegrees was named after six degrees of separation concept. It allowed

users to list friends, family members and acquaintances and see their connection with any

other user on the site. It was one of the first manifestations of social networking websites

in the format now seen today. This service made it possible to create a profile and add

friends to it. Sixdegrees closed in 2007. At its height, the website had about a million

users.32

A real breakthrough at that time happened in 1999. Two more services saw the

world – LiveJournal and Blogger. These facilities ensured a possibility to communicate

with friends, share information or write some data through a journal or blog. In 2002, one

could observe Friendster – a means of communication with people around the world. A

year later, in 2003, the world of technologies was expanded by three more participants:

LinkedIn, MySpace, and WordPress. MySpace was launched after e-universe employees

with Friendster saw its potential and mimicked the more popular features of the social

networking sites. MySpace became the most popular social networking website in the

United States in 2006.33 The 100thmillion accounts were created on August 9, 2006.

In 2003, Linkedin was created, as a business-oriented social network. Members

invite people to connect instead of friends. Linkedin is a contact management system as
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well as social network, and has a question and-answer section similar to Yahoo! Answers.

After that, in 2004 Mark Zuckerberg who studied at Harvard University presented its

creature called “The Facebook”. It aimed to provide the necessary information for the

needs of college students. Facebook is the most popular social networking website with

its users running into billions globally. The original concept of Facebook came from the

colloquial name for books given out at the start of the academic year by universities to

help students get to know one another better.34 Facebook is an online site, which requires

users to register themselves and create a personal profile.

YouTube came next. It is the creature of Chad Hurley, Steve Chen and Jawed

Karim. It was presented to the public in 2005. The primary function of this service is

uploading and sharing of videos. After YouTube production, in 2006, a new social

network penetrated the life of users. It was named Twitter. The users got an opportunity

to exchange and share messages, including 140 symbols, which were called “Tweets”. In

2011, a big Google corporation presented Google +, a new product, which offered a

chance exchange not only information but also to run your own video chats. The year

2012 was a start for Pinterest – the first social scrapbooking. It allows users to create and

share albums with your pictures.35

The more recent social media platform making the wave especially among

younger generation (gen Z) is tiktok. The story of TikTok began in 2016, when Chinese

company ByteDance launched an app called A.me that allowed users to create and share

short videos. It was renamed Douyin three months later. In 2017, ByteDance began
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expanding Douyin outside of China, under the name TikTok. Later that year, ByteDance

acquired Musical.ly, a similar short-form video app based in Shanghai, with a US office

in Santa Monica, California. Musical.ly let users record lip-syncing videos, and it had an

established user base in the United States.15 ByteDace folded some of Musical.ly’s

features into TikTok and used the acquisition to expand the app’s reach to include the US.

During this time, the Douyin logo remained much the same. Created by an unnamed

designer, the original logo started off as a simple “d” shape that resembled a musical note.

Use of social media in Public Diplomacy

It has been established earlier that according to Alan K. Henrikson, Public

diplomacy may be defined as the conduct of international relations by governments

through public communications media and through dealings with a wide range of

nongovernmental entities (political parties, corporations, trade associations, labor unions,

educational institutions, religious organizations, ethnic groups, and so on including

influential individuals) for the purpose of influencing the politics and actions of other

governments. According to Nye, public diplomacy plays a vital role in cultivating “soft

power”—the ability of a country to shape preferences and gain influence through

attraction rather than coercion.36 Looking at this definition, one cannot help but conclude

that such vast coverage of communication can only be possible by a tool possessing the

ability to reach a very large audience across borders at the same time. This is where the

concept of social media is deeply appreciated.
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Before the rise of social media, the major tools of public diplomacy included

cultural programs, academic exchanges, and international broadcasting services such as

the BBC World Service, Voice of America, and Radio Moscow. While these methods

were effective in projecting narratives, they were primarily top-down and one-directional,

offering limited opportunities for interaction. The advent of social media radically altered

this model, providing states with a platform for two-way engagement and real-time

communication. The rapid expansion of social media platforms since the early 2000s

such as Facebook (2004), YouTube (2005), Twitter (2006), Instagram (2010), and

TikTok (2016) opened unprecedented opportunities for governments to communicate

directly with global audiences. Unlike traditional media, social media enables immediate

and unmediated communication, allowing leaders, ministries, and embassies to bypass

journalistic filters and address foreign publics directly.37 The implication is that Social

media has revolutionized public diplomacy by transforming it from a one-directional,

elite-driven practice into a participatory, interactive, and immediate form of global

communication. It enables states to project soft power, shape narratives, and engage

directly with foreign publics in ways that were previously impossible. While challenges

such as misinformation and digital inequalities persist, social media has become an

indispensable tool for 21st-century public diplomacy. The states that master digital

engagement are likely to wield greater influence in shaping international perceptions and

outcomes.
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CHAPTER THREE
AMERICA PUBLIC DIPLOMATIC RELATIONS BEFORE 2017

It is very important to explore and understand the nature and manifestation of

America Public Diplomatic Relation before Donald Trump so as to recognize and

appreciate the shift that came with the presidency of Donald Trump. Before the era of

Donald Trump as American President, America’s foreign policy has been marked by

several indices as revealed under American past president. Historically, America's

diplomatic relation prior to the second world war was anchored on the policy of

isolationism and non-interference, however with the outbreak of the second world war

and the new order that was created, there came a need to intentionally preserve world

peace and ensure security of state in the global system, this prompted several

developments such as the creation of the United Nations as well as several alliance

system like NATO and WARSAW PACT.1

The primary implication of this order for the United States was a change of his

diplomatic relations and foreign policy from Isolationism to what can be best described

as involvement and protectionism. Leffler in his work aver that this shift was orchestrated

by the realization that whatever happens in the international arena or in any country can

leave an effect for another country far away. This generated America’s sense of global

responsibility to prevent economic and political crisis at the global stage. During this

period, America diplomatic relations became ideologically geared towards the spread of

democracy.2
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The arrival of the Soviet Union created another bloc that seems to struggle with

America for Global dominance, while America was known as ideologically for

democracy, Soviet Union became known for communism. The global world therefore

was a manifestation of two power bloc working hard to stop the other. The United States

in this regard adopted the containment policy while initiating several Alliances that see to

stop the spread of communism. The creation of NATO in 1947 became a much-needed

tool for this agenda, the Marshall plan was also initiated in 1948 to project America as

the Big Brother they could trust.3 Brands in 2016 cited that in the period known as the

Cold War from 1945 to 1991, America utilized the twin approach of diplomacy and

military might in relating with issues involving her interest. The military effort where

manifested in the Korean War and the Vietnam war.4 Nye in 2022 called this the

manifestation of soft power and Hard power. He added that the soft power includes

diplomacy and economic sanctions while the Hard power refer to deployment of military

might.5

America also abducted multilateralism in diplomatic approach that culminated in

the creation of United Nations, International Monetary Funds, World Bank, and several

organizations established to address common concern of state both in political and

economic affairs. With the end of the Cold War, and the disintegration of Soviet Union,

America emerged the global power and strongest on the world stage. The need to protect

global peace and security became more intensed. The United States information agency

which had been founded in 1953 became very instrumental in disseminating public
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communication. It was utilized to project a positive Image for America while keeping the

public aware of the policies and actions undertaking by America.6

In the opinion of Cull in 2008 this was also used to spread the culture of America

to the outside world. This is what Scholars have come to refer to as the Americanization

agenda.7 The role of the Voice of America (VOA) greatly support that America had for

long used digital technology in diplomatic relations and public diplomacy. The Voice of

America (VOA) was established in 1942 and used as a tool for propaganda to fight

against narcissism. This was why though it was an American broadcast Media, the Voice

of America (VOA) was broadcast in German language, this means the German

population was the main target of the broadcast.

As part of his public diplomatic responsibility, the Voice of America (VOA) was

a tool that updated the public with factual occurrence about the Second World War, their

slogan and focus was that the medium must always state the truth no matter whether it

favors the American country or not. After the Second World War the Voice of America

(VOA) became used in the Cold War forming part of the State department and later in the

United States information agency in 1953.8 The major component of the multilateral

diplomacy of America were rule of law, human right, and democracy. The use of movies,

popular television program, and American music were also employed to promote and

spread this American culture and ideology.

The 11th September event of 2001 brought a new shade of diplomatic relation and

foreign policy pursuit by the American state. George Bush who was the then America
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president initiated a robust policy that seek to address insecurity, terrorism, as well as

advocate for democracy. This was captured in what became known as “The Bush

Doctrine”.9 This doctrine stipulate that America will adopt the technique of preemptive

strike in a case where there is suspicion of threats or intending strike from the opponent.

The policy added that the American would not fail to act alone if it is necessary to

establish peace and promote security. This suggest that America will not be captured by

the web of delay in trying to get other States before action is carried out for the purpose

of protecting her interest.

Scholars believe that this new doctrine brought a shift from diplomatic

engagement which America had adopted since the end of the second world war to that of

unilateral diplomatic approach. A manifestation on this policy was in the Invention of

Afghanistan in 2001 and other countries that were believed to be harboring terrorist. In

2003, America also invaded Iraq for what they believed to be aiding terrorism. However,

this move was greatly condemned by other European major countries. It must be stated

here that as at this point, the people and the general public were still not fully involved in

diplomatic affairs. Public opinion at the time did very little to determine how is state

should act.10

George Bush in a bid to act alone, withdrew from multilateral organizations

whose operation seems to reduce the power or action of America to art unilaterally as

they have adopted. However, some multilateral arrangement where also strengthened and

sustain when it aligns with America's projection. In your opinion of Dadder and Lindsay,



53

it was the issue of 11th September 2011 that moved George Bush to shift from his

promise to only concern himself with domestic affairs to that of International Affairs.11 It

became clear that even if a state focused on his own domestic affairs, issues happening in

other state can still pose a threat to a state far away, this is because the world has become

a global village.

In response to this reality America under George Bush intervened in the crisis in

Vietnam, Georgia, and Philippines to assist the government in fighting against terrorism.

Many people criticized this move and admitted that it was a deep reflection of his

inexperienced in foreign affairs. George Bush himself alluded to this when he assembled

a group of advisors named Vulcans to assist him in world affairs. It is important to stress

that the diplomatic relation of America under George Bush was solely unilateral in

nature.12 The administration gave priority to unilateral approach rather than multilateral

approach. It negotiated agreement more on bilateral basis like the agreement with China

in 2001.

George Bush also withdrew from numerous agreement and negotiation which the

previous administration had initiated. A careful assessment of the administration will

reveal that both unilateral and multilateral approach were adopted but for the point where

it favors America interest. What this suggest is that America acted unilaterally in some

cases and multilaterally in other cases only at his favor its interest and policy. The George

Bush administration coincided with the rising spread of social media especially as it

involves the public. Though technology was still rising in public diplomacy, the
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administration utilized it for gathering of data and surveillance.13 In 2002, the United

States created the Department of Home Security and also the United States of America

Patriot Act, both of these creations brought about the increased use of technology for

information gathering and surveillance. Technology was also utilized to monitor

communication, internet, and data sharing among government and non-state actors.

It is also believed that it is in the George Bush period that cyber security began to

gain root. In 2008, the administration launched the comprehensive national cybersecurity

initiative, this was to ensure safety for United States digital information. One of the

factors that made the United State military to become more sophisticated was the

incorporation of digital and technological equipment into military operations and

Intelligence gathering.14 These equipments include drones, missiles-controlled GPS,

satellite, and others. When myspace was launched in 2003, Facebook in 2004, and

YouTube in 2005, a new era for public communication also emerged in the period. These

platforms became very instrumental in subsequent election and also to show opinion on

government as well as public issues.

In 2002, the E-government Art was established which brought government

services to be more accessible online. This initiative coupled with others laid the

foundation for adopting digital Technology into governance and diplomatic relation. for

example, in 2004 election, digital Technology was greatly used for digital campaign and

fundraising. Several government websites were created and the public was brought closer
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to the government through these media platforms.15 The implication of this was that

government control over information and public opinion became weekend.

After the George Bush administration ended in 2018, the Barack Obama

administration came in 2009. This new administration also signaled a shift from George

Bush policies. It seemed that there will always be a shift from the old pattern when a new

President takes over. As George Bush shifted from Clinton's diplomatic policy, Barack

Obama shifted from George Bush policy. The policy of Barack Obama was anchored on

multilateral dialogue and cooperation. This was a sharp contract from the American

policy operated in the previous administration.16 Obama was known for smart power that

juxtaposed military strength with negotiation. He brought back strained relationship

between America and other countries orchestrated during the past administration.

Scholars believe that the full-fledged use of digital media came under Obama, this

is why he is referred to as the first American digital president. His administration used

social media to engage with the public for communication and information sharing. This

goes to show that do Donald Trump was not the one that initiated the use of social media

in American governance. David Unger point out that before the back Obama election,

many websites and platform created for campaign and election purposes where in

immediately dismantled after the election, but Barack Obama brought a new trajectory by

not only using social media for campaign and election but also incorporating it into

governance.17
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Furthermore, records shows that the online campaign championed by Obama

produce a robust communication with over 10million people. During this period,

YouTube was greatly used to publish opinion and support for Obama. For example, a

popular singer Amber Lee published a song or YouTube that projected Obama as a good

candidate to be chosen for Leadership. This brought massive support for Obama with

over 2.5 million people viewing the video.18 The use of social media by Obama resonates

with his promise to pursue a policy of engagement both with other government and with

the people.19 Other forms of media like the radio and television were also utilized by

Obama especially during the campaign. However, it was the digital and social media

usage that brought in more coverage and impact.

To appeal to the black population, the media was greatly used to describe Obama

as a fulfillment of the prophecy and “I have a dream” speech which was delivered by

Martin Luther King Jr in 1963.20 The Obama campaign speech was also portrayed to

possess the same hope, Vigor, Vision, and impact. In fact, the title of the speech was

tagged “Obama and the Martin Luther King speech, I have a dream” and it was circulated

by YouTube to millions of viewers. Bolton and Olisson added that this gave Obama a

great advantage in the presidential election in 2008. The Photographic image from the 1

minute 27 seconds speech of Obama filled the media space and generated a belief that

Obama was the perfect candidate for the presidency.21

During Obama regime, America marked a prominent shift to digital television

which was planned to be unveiled on 17th February 2009.22 This transition which has
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been prepared since 1990s mandated manufacturers to produce television that possess

digital tuners which signaled the eradication of analog system into a more digitalized

system. This reveal that the adoption of social media in America public diplomacy was

not spontaneous but gradual. Harris postulates that there is a divide of opinion as to who

is actually the media president between Obama and Donald Trump.23 It seems from

record that every American President usually locate a new digital opportunity to gain

advantage. In the era of the television in 1960, John F. Kennedy was the first to win

presidential election through television debates. This came as a shift from the party

system era where communication system was predominantly channeled through political

parties.

After this age of television came the age of Internet. This brought about a more

inclusive approach for the public in the issue of governance. However, according to Enli

in 2017, there is yet a new age characterized by social media.24 Though social media has

not replaced all the system that existed before it, it has brought a new revolution on how

things are done and how communication is carried out. It is important to note that Obama

use social media for campaign and communication but majorly during election and

campaign. Report show that Obama did not craft his social media message by himself.

Enli believed that this strategy gave Obama “election advantage” over other candidates.25

The coming of Donald Trump took the use of social media in America public diplomacy

to another level by focusing and using Twitter for his major communications.
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CHAPTER FOUR

SOCIAL MEDIA PUBLIC DIPLOMACY IN INTERNATIONAL RELATIONS:
DONALD TRUMP’S SOCIAL MEDIA DIPLOMACY

There is hardly an area of human endeavor social media has not impacted,

whether in political, economic, cultural, or diplomatic relations, all have felt the full-

fledged impact of technology and social media. Degirmenci and Terzioglu put it this way

that information goes everywhere with the speed of light where internet technology has

reached.1 This development has made it possible for communication to be faster than the

traditional method, and opinion to be generated without delay. In the area of public

diplomacy, this has orchestrated a transition from traditional diplomatic system that

involves state to state relation to a digitalize diplomatic system that cut across States,

individual, and international organization.2

What this means is that, today, international relations have gone beyond relations

among States only, to a more inclusive networks that involves the public. The structure

has given rise to new practice like e-diplomacy, digital diplomacy, Twi diplomacy,

among others. This has crept into governance even in the United States as adopted and

used by its 45th president of America Donald Trump who was elected in November 2016.

Though there had been great use of social media in campaign, election, and diplomatic

affairs before the era of Donald Trump, it was Donald Trump who made Twitter a

popular tool for diplomatic relation and issues of governance both in the domestic and

international context.3 This is supported by the fact that unlike other president who
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employed online media personnel to oversee and handle social media communications,

Donald Trump was known for handling and communicating with the public by himself

especially through his Twitter handle @realDonaldTrump.4

One major contribution to be appreciated is that prior to Donald Trump’s use,

social media in Foreign Relations was majorly a tool for state department as regards

information dissemination, it was Donald Trump who made it a personal tool to

communicate his own opinion on public issues.5 Scholars believe that Donald Trump

adopted the use of Twitter to display his frustration with political leaders on public

issues.6 Most of the choice of words, language, and approach he adopt in a tweet does not

conform to the lay down diplomatic standard.7 It is on this note that several scholars and

leaders criticize the use of Twitter by Donald Trump for his informal style of

communication.

Careful analysis of this style of communication reveal that Donald Trump adopted

the unilateral diplomatic approach rather than multilateralism. This suggests that Donald

Trump was quick to take action on his own accord which were usually reflected in his

own tweet rather than consulting with other states for a collective action. Surowiec and

Miles aver that Donald Trump bothered less about the White House Press Office which

was the major outlet created to disseminate information on public diplomacy, this

revealed that Donald Trump gave priority to his own personal channel of communication

over state established institutions.8 Wang noted that as at 2019, Donald Trump was the

most populous president on Twitter having about 60 million followers, this speaks in
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support of the predominant presence and use of Twitter by Donald Trump.9 Adding to

this, Cohn and Wolfe declared that he was also the leader with the highest tweet which

amounted to over 20,000 tweet that drew the highest level of interaction on Twitter.10 In

fact, by 2021, Donald Trump twitter handle had grown from 60 million followers

recorded in 2019 to 88.9 million followers in 2021.11

Confirming Donald Trump’s unilateralism over multilateralism, Maulana and

Yuliantoro noted that Donald Trump withdrew from several international agreement like

the Paris Agreement, UNHRC, UNRWA UNESCO and TPP which had existed in

previous administration.12 Although it is believed that this withdrawal became necessary

since the terms of their agreement were not suitable to the current regime, scholars

believe he withdrew to only orchestrate a renegotiation. Lipton added that the reason

behind the withdrawal was that America instituted its own domestic policies that were

not in congruent with the Paris agreement.13 This goes to show the extent to which

Donald Trump decided to act unilaterally without considering the position or opinions of

other state. Kapautsis and Volkema noted that the frequent use of Twitter by Donald

Trump, the adopted language, and the choice of words were all influenced by his

personality trait which the is described as narcissistic.14 Narcissism is a behavioral trait

that makes a person think too highly of himself over others, this also account for the

reason and manifestation of a decision to disregard other people's opinion and act on his

own accord.
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Evidence abounds that Donald Trump used Twitter for communication before his

election in 2016, however, it was his willingness to contest for presidency that gave his

tweet a more public concerned. During the campaign leading to the election, Donald

Trump began to use Twitter to draw international attention into America domestic affairs.

For example, on 27th July 2016, Donald Trump made a post to draw foreign countries

particularly Russia into the issues between him and his opponent Hillary Clinton in

regards to the 2016 election. This post was orchestrated by the accusation of Hillary

Clinton deleting images, as a result Donald Trump called on Russia and other countries to

come and investigate Hillary Clinton. He sarcastically stated that 30,000 email were

missing.15

Though this action was criticized on the ground that it negates diplomatic norms,

it however reveals that Donald Trump was not concerned about the normal method of

relations. It signaled a level of interference in America domestic affairs which is most

times viewed as breached of sovereignty. Through this post and the eventual; reactions it

attracted, Donald Trump successfully displayed Twitter as a channel by which responses

and opinion can be drawn immediately into domestic affairs and where international

debates can be instigated. In line with this, many scholars referred to Twitter as a

transnational phenomenon. In 2016 Donald Trump addressed the issue of global warming

in his Twitter handle, through his tweet Donald Trump accused China of contributing

negatively to the climate change,16 many scholars claimed that this was an old issue
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which Donald Trump had discussed in 2012 but only re-engineered it in 2016 for political

advantage during his campaign.

Donald Trump used this tweet to assure the American population that he would

challenge the act of climate change orchestrated by the Chinese government to stop the

competitive power of America especially in area of manufacturing. This tweet left large

impact for America diplomacy; it signaled a sense of economic competition rather than

corporation. It also brought a strain on the United States and China diplomatic

relationship, this goes to show that a mere tweet can either strengthen or damage

diplomatic relationships. During the campaign era, Donald Trump circulated his

campaign slogan “Make America Great Again” through his twitter handle which

generated large support as it revived the American dream in the heart of the public.17 This

also communicated that he would be primarily concerned with the domestic policies of

America, this became situated properly in the affirmation that Donald Trump foreign

policy were simply in pursuant of his domestic policies.

The goal was not only to promote American policies but also a return to

nationalism in America. The “Make America Great Again” campaign slogan became a

brand strategy for Donald Trump. It painted a picture of the fact that America had fallen

short of his glory days and therefore need restoration. This message circulated by Twitter

appealed to a large number of people in America who wanted to see America better than

what it was. Scholars believed that during this period, the Twitter platforms served

several proposes as part of the electioneering campaign. First, it was used to unify trump
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supporters for the purpose of the election, it was also used to castigate and attack

opponent and elites, it was used to project the ideology that America comes before any

other thing.18 The result of the approach was that it appealed to the emotions of the public

which greatly mobilize a great deal of support for Donald Trump, this goes to show that

social media as exemplified by Twitter can be a great force for governance campaign and

election. This can be the reason why about 2/3 of the word leaders now used Twitter

regularly for communication.

The message of Donald Trump on 31st December 2016 reflected his sarcastic

mode of communication. On Twitter, Donald Trump posted “Happy New Year to all

including my enemies and those who fought me and lost”. While this seems like a

celebrated messages for seeing the new year, it was used as a tool for mockery to the

opponent of Donald Trump which he referred to as “enemies”. This leaves a wrong

impression about his view of election, rather than pursuing a collaborative approach to

governance even with those who lost the election, Donald Trump presented a view that

he is the winner and his opponents are losers,19 this created is situation where Twitter

became a two to show personal victories on state matters. It is therefore true that such

tweet portrayed him as a leader that is not Humble, and created more enemies than

friends for the period of governance under Donald Trump.

On 26 December 2016, Donald Trump posted about the United Nations position

on the decision and action of Israel. As a close ally, America had supported Israel on his

settlement activities in 2016, this was opposed by the United Nations. Donald Trump
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therefore displayed a public resentment to the position of the United Nations for not

considering America’s position on the matter. According to the tweet Donald Trump

stated that “The United Nations has great potential but it is so sad that it has turned into a

club where people just come to sit and talk”20

This tweet revealed that Donald Trump was more interested in taking unilateral

action that favor her interest rather than multilateral agreement that favor global interest.

This also signal is commitment to protectionism and nationalism on American issue. The

impact of this was that it created a friction and level of distrust between United Nations

and America’s government, it exposed Donald Trump as a leader who acts alone without

regard to established agreements.21 After the election of 2016 that brought Donald Trump

to power, he began to take steps to make friends with countries that were considered

enemies to America, this was a diplomatic move which was brought to public awareness

through his Twitter page. On 14th November 2016, Donald Trump tweeted “Just had a

nice conversation with Putin”.22 This tweet revealed to the world that Donald Trump had

changed diplomatic gear from hostility and confrontation to that of openness and

friendliness. This was also a sharp contrast with traditional diplomatic norms where

discussion and consultation will be made by his cabinet and then an official statement

released by the state house.

This greatly support the argument that from the onset Donald Trump acted

unilaterally without necessary consultation or collaboration. This trajectory gradually

empowered Donald Trump's personal approach to issues over institutional channel. This
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tweet sparked international and domestic debate about the attitude of Donald Trump as

well as United States-Russia relations. One thing that must be appreciated is that Donald

Trump through his Twitter usage introduced a faster way of communication reducing

delay and time-consuming debate,23 it however overrides institutional diplomacy with

personal diplomacy, it also brought in global audience into discussion and awareness of

global and domestic issues.

It is popularly believed that Donald Trump’s use of Twitter diplomacy became

intense from 2017 it was from this point that his tweet had the greater impact on

international relations. scholars believe that this was possible because Twitter no longer

became a tool for campaign, but a tool he used to communicate important matters not as a

candidate seeking election but as the actual present of America. One of the earliest issue

Donald Trump attended to as American president was the issue with Mexico.24 Prior to

the election, America had developed a strain relationship with Mexico over immigration

laws, Donald Trump had promised during his campaign to prevent Mexico moving into

America without control as this would lead to economic burden and national security

issue. One would have expected a press statement to address this issue from the state

house communication channel after bilateral negotiation must have been completed. On

the contrary Donald Trump turned to his Twitter handle and posted that “a great wall will

be built along the southern border and Mexico will bear the consequences”.25 The

international community as well as the public got this message from Twitter and offered

reaction in diverse manner.
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Mexico reacted by cancelling all bilateral scheduled meetings with America as

relationship between the two countries became more tensed. Nicholas cull in 2019

interpreted such action by Donald Trump as an act that under mutual respect. This

incidence also unveils the repeated pattern adopted by Donald Trump of taking domestic

issue and throwing them into the public space, it also signed the repeated pattern of by-

passing established diplomatic channels. On February 2nd 2017, Donald Trump also

tweeted his opinion concerning the action of Iran.26 Prior to the tweet, Iran tested a

ballistic missile which was seen by America as an action capable of provoking war. The

best diplomatic approach would have been to call for consultation among American

leaders and then respond to the issue through the state department, contrary to this and in

line with his pattern Donald Trump responded through Twitter message issuing a warning

to Iran.

The tweet read “Iran has been put on notice for firing a ballistic missile”. This

choice of word used in this tweet by Donald Trump signaled an act of retaliation or

sanction which is judged to be capable of deterring Iran for any further provocating

action. Scholars agreed that this warning would have been given to Iran in a private and

confidential manner,27 but through Twitter Donald Trump made it public. In the strength

of public diplomacy, the act of Iran would have been what state will deliberate upon as it

borders on an international agreement which several states are party to, rather than

adopting this multilateral approach which the previous government would have adopted,

Donald Trump utilized his unilateral approach to act alone. The tweet however,
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demonstrated America’s power to intimidate her enemies. The tweet came with his own

consequences, it lacked a detailed explanation as to the action of Mexico and the intended

response offered by America, it bought a level of confusion on how states should respond

to issue of global concern. Scholar claim that this act supported the fact that the use of

social media in international relation can erode diplomatic coherence.28

Another manifestation of top Twitter diplomacy came in 9th February 2017 when

Donald Trump tweeted “see you in court the security of our nation is at stake”. This tweet

followed the verdict of the United States federal court to nullify the travel ban placed by

Donald Trump on Muslim majority countries. The proper response would have been to

issue a legal response, but Donald Trump took his response to Twitter and made it public.

While this ought to be a domestic matter between Donald Trump and the court it was

made public and garnered reactions from foreign countries and individuals who

expressed dissatisfaction over Donald Trump decision.29

Through the tweet Donald Trump portrayed himself as one who is trying to fix the

entrenched system inside America. On the international plane, most countries saw this as

a direct attack on Islam itself. This without doubt created a strong resentment for the

person and policies of Donald Trump. Another message came in 17th March 2017 when

trump posted that “North Korea is behaving very badly and China has done little to help”.

just like the case of Iran, Donald Trump responded to North Korea for testing its missiles.

America accused China of being part of the conspiracy. Donald Trump added that the

action of North Korea is undermining the power of America, and claimed that he won’t
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tolerate the humiliation which has been melted to America in the past administration.30 In

the choice of words, Donald Trump categorized China as an enemy for aiding the action

of North Korea. This revealed the diplomatic stands of Donald Trump while he built

cordial relationship with countries like Russia, he developed a strain relationship with

China and North Korea.

In response to this act by Donald Trump, the Chinese government began to

advocate that diplomacy is not conducted on Twitter. this was to discredit the style of

trump in using Twitter to address sensitive international domestic issues. this tweet

produces a major effect between the relationship of China and they North Korean. China

did not give full sanctions imposed on North Korea by other countries. Another use of

Twitter on diplomatic issue came on 19th February 2017 when Donald Trump tweeted

“we should have kept the oil”.31 This was the response to the withdrawal of military

operation in Iraq. Donald Trump noted through the tweet that they ought to have seized

Iraq oil as a full compensation for the involvement in the world. It however proved that

America withdrew from the war without thinking of the benefits which the Iraq oil could

have brought.

In the concluding part of the tweet, Donald Trump states that “America would

have another chance to actualize this interest”. This post unveils a new view that any

foreign intervention a country must engage should be able to produce a good reward for

the engaging state. This also demonstrated the business mindedness of Donald Trump by

comparing impute to output. This was however interpreted by States as an act of America
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imperialism and domination which was not in line with the doctrine of democracy which

America had projected.32 After the election. Donald Trump began to the build

relationship with Japan, he made a public tweet on the visit of the Japan Prime Minister

on 12 February 2017. Donald Trump posted “thank you to minister Abe for a wonderful

visit”. This exposed to the public that America was entering a cordial relationship with

Japan, it showed a deep sense of warm appreciation which was a reflection of his

goodwill and his need to strengthen alliance. One thing that must be understood is that

Donald Trump entered into relationship that suit his interest why he refuted countries that

he felt does not align with his political goals.33 One major take home from the Donald

Trump Twitter diplomacy is that it brought a closed rapport with the general public rather

than keeping the public out of global or domestic issues. It also created an avenue for the

public to state their direct opinion on decisions made by the administration.

In the middle of 2017, it became clear that Twitter was the major social Media

platform used by Donald Trump to discuss issues, scholars believed he used twitter more

than any other social media platform. It was a tool to project America as a powerful

nation, and also to shape global narrative as well as informed and negotiate in public. On

the 8th of August 2017, Donald Trump commented again on the issue of North Korea, he

revealed that he was going to adopt a more military approach to tackle the threat from

North Korea. In his tweet he stated “North Korea best not make any more threat than

United States, they will be met with fire and fury”. This tweet revealed to the world that

America was not scared of any threat North Korea was to deliver,34 and that America is
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ready for a military action towards North Korea this tweet was in response to the

Intercontinental ballistic missile test carried out by North Korea. trump on this occasion

refused to adopt the former method of diplomatic consultation he brought the issue to the

public domain through his tweet and gave a military threat towards North Korea.

The choice of words used in this tweet signaled that America had the strength to

counter any action from North Korea, this was also to show the international community

of America’s military might. In response to this tweet, the German government warned

against any action or statement that will lead to provocation. This implies that the tweet

from Twitter especially the ones from Donald Trump was capable of raising international

responses. As tension increased between the two countries, North Korea referred to

Donald Trump as an old lunatic.35 Trump again took to his Twitter handle and posted on

12th November 2017 that North Korea president is calling him old when he had not

called the president short and fat. this was also to this A display of the sarcastic nature of

Donald Trump communication. In fact, scholars believe that the twitter communication

was greatly used towards North Korea in 2017. This continuous provocation through

Twitter laid foundation for the meeting of the two presidents in Singapore in 2018.36

After North Korea foreign minister addressed the United Nations in 2017, Donald

Trump responded on Twitter for also calling him an “evil president”. In his tweet, “just

heard foreign minister of North Korea speak at United Nations, if he echoes thoughts of

little rocket man, they won't be around much longer”. In this tweet trump threatened the

North Korea government and presented it before the public as a government without
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popular support, he added that they may displace North Korea very soon. This on the

other hand projected Donald Trump as a president that had the capacity to perform his

threat.

Commenting on the issue of Jerusalem, Donald Trump posted on 6th December

2017 that “it is time to officially recognize Jerusalem as the capital of Israel. I have

determining that it is the best interest of United States and in pursuit of peace”.37 While

such a sensitive issue was supposed to be discussed with other states, Donald Trump's

personal tweet demonstrated his unilateral approach over multilateral method. It yet

signaled a breakaway from the pattern of diplomacy adopted under the previous

government. His statement “to the interest of United States” also demonstrate the

American first ideology which trump has advocated even from the campaign period. On

the international scene, this with generated resentment especially in the Arab world as

protest mounted against recognizing Jerusalem as the capital of Israel. Continuously

undermining the White House statement and utilizing personal Twitter platform did not

go down well with people even from within America, this generated internal enemies for

the American government for the period.38

Throughout the period of his tenure Donald Trump formalized the use of Twitter

for communication in an informal way outside the prescribed diplomatic Channel. In

2018, Donald Trump announced that his meeting with North Korea leader will hold in

Singapore on June 12th, this announcement came to live on his Twitter page on May 2018.

The announcement soon filled all the news and media, though it was delivered through
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social media it was a potent information that everyone took seriously. This goes to show

that social media can indeed be a channel to pass viable information to a large audience

instantly.

In response to the NATO meeting at Brussel, Donald Trump posted “our NATO

allies must pay their fair share”. This tweet came live on July 11 2018, it demonstrated a

system of pressure on NATO members for financial commitment that was not negotiated

or discussed on a collective agreement.39 It reveals the will power of Donald Trump to

make a decision all by himself and enforce it. On the other hand, it demonstrated the

concept of American power to command obedience, makes threat, and enforce it. In 23rd

March 2018, Donald Trump revealed to the world his policy approach towards China, he

declared in a tweet “China had been taken advantage of America no more”. This tweet

exposed to the public how tensed the relationship have grown between the two countries.

In a bid to protect America economy and Industry, Donald Trump imposed a high tariff

on Chinese goods to curb the flow of Chinese goods into America.40 The choice of words

in the tweet revealed that Donald Trump was taking a decisive action to stop China. This

tweet projected China as a manipulative country that seek to take advantage over other

countries economy.

Criticisms of Donald Trump social media Diplomacy

A lot of criticism came up against Donald Trump to describe him as someone who

is unfit, this was as a result of his mode of communication that defiled diplomatic

channels. In response to this trump, Donald Trump on 6th January 2018 that “I am a very
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stable genus”, this projected an image of a man who knows exactly what he is doing

without any influence. This opportunity was also used by Donald Trump to assert his

personal strength in the issue of America governance. the use of the word “stable genius”

reveal that the leadership style of trump was more personally oriented, it was more about

his own branding strategy rather than projecting the American presidency.41

The relationship between America and China further deepened when the

coronavirus broke out in 2019. Donald Trump in his tweet posted on 16th March 2020

referred to the virus as “China Virus”. This was considered by many leaders as a

damaging remark on a sovereign country as it projected China in a bad light before the

public, this also created enemies for China. Several scholars believe that this is one of the

most damaging digital comments made by Donald Trump in his Twitter page.42 This

statement was rejected by the Asian countries who claimed that it was xenophobic in

nature, the implication of this tweet shows that, a statement made online can repair or

destroy a country’s image or individual’s reputation. It can make the general public

believe in narrative whether true or false, in a heavier note, it can create a strong level of

animosity.

During the 2020 American election Donald Trump’s tweet was used to attack the

American system of election. He posted on 5th November 2020 “stop the count” 42

alleging that there was malpractice in the election that favored his opponent, this

generated controversy and a believe that the institution in America were used to favor Joe

Biden in the presidential election. Through the tweet Donald Trump faulted the
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democratic process in America and claimed that it was partial in the election, in the

public space this expose America as a corrupt state that did not uphold the democracy

tenet which it advocated.

The continued use of twitter to accuse the America system of rigging the election

in favor of his opponent led to several violent demonstration by his supporters, one of

such occurred when his supporters attacked the U.S. Capitol on January 6, 2021. Twitter

responded that Donald Trump was capable of inciting further violence with his tweets, as

a result Donald Trump twitter account was temporary suspended on January 6, 2021, but

later after internal review by Twitter’s team, the account was permanent suspended on

January 8, 2021.43
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CHAPTER FIVE

SUMMARY AND CONCLUSION

Summary

This study is divided into five chapters that were properly structured to capture

the issues and discussion of the research.

Chapter one introduced the general background of the study. Providing a literature

review of related publication of the subject matter while identifying the observable gap

yet to be filled. The chapter discussed the growth of social media in international relation

and its transformative, impact on various aspects of the international society. Indeed,

there is a more intense global connection among people today because of the role played

by social media platforms like as Facebook WhatsApp, Telegram, Viber, Slack, Line,

Twitter (X), Instagram, YouTube, TikTok, and more. These tools have become an

integral part of daily communication which is also reflected in diplomatic practices.

Chapter two presented a conceptual analysis Definitions. postulated by popular

diplomatic scholars like Ernest Satow, Harold Nicolson, and Hedley Bull. This chapter

established that the origin and practice of diplomacy dates back into the ancient biblical

times and evolve overtime as evident among the city-states, the Roman Empire. The

practice of diplomacy has metamorphosed from one form to another, changing from

direct state-to-state interaction to include a complex network of communication between

states, non-states actors, organization, individuals and the general public. The chapter

show that the emergence and use of social media channels in diplomatic communication
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has not only expanded the scope of diplomatic practice but has also made it more open

and transparent

Chapter three discuss the Public Diplomatic Relations in America before the

election of Donald Trump. This prepared the ground for understanding the use of social

media in public diplomacy. This chapter highlighted America’s transition from one

system of foreign policy to another, From Isolationism, Unilateralism, and

Multilateralism. It was revealed that in some cases America had also utilized a mixture of

these policies but only as it suits the interest of America. The chapter stipulates that from

the Second World War, America engaged actively in public diplomacy establishing

communication channels like the Voice of America. It is also evident that the adopted of

digital and technological equipment were adopted before the era of Donald Trump for

information dissemination, military operations and Intelligence gathering.

As a follow up, Chapter Four specifically discuss how Donald Trump utilized

social media especially Twitter in diplomatic practice. The chapter reveal and analyze

some of the popular tweets posted by Donald Trump in addressing issues of both

domestic and international concern. Through this chapter it was revealed that the massive

followers of Donald Trump on Twitter amounting to over 88.9 million in 2021 presented

an opportunity for a huge platform for Donald Trump to communicates his thoughts and

decision on a global stage. It was also discovered that Donald Trump withdrew from

several international agreement like the Paris Agreement, UNHRC, UNRWA UNESCO

and TPP especially those that did not favor America operations under the regime. This
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exposed Donald Trump commitment to unilateralism over multilateralism. The chapter

submits that Donald Trump tweets and action were often criticized on the ground that it

negates diplomatic norms. This does not however deny the fact that it also brought

numerous benefits to diplomatic practice.

Conclusion

According to the analysis and discussion of the available data used in this study ,

it was found that social media has become an integral part of modern communication

affecting various aspect of human communication including diplomatic engagement, this

agrees with the work of Weronika Knowska who assert that the use of social media has

found its way into the conduct of diplomacy.1 Geneva Overholser also agrees to this by

noting that social media introduced substantial and pervasive changes to communication

between organizations, communities and individuals.2 It was also found that the use of

twitter by Donald Trump as a diplomatic tool marked a break from the traditional

diplomatic norm, this align with the work of Maja Šimunjak and Alessandro Caliandro

who postulate that the language he uses on Twitter does not adhere to diplomatic norms.3

It was also revealed that Donald Trump diplomatic approach shifted from institutional

diplomacy to personalized digital diplomacy.

The study also found that the use of twitter by Donald Trump weakened the

credibility of America’s diplomatic engagement,4 most leaders never saw him as a

serious leader they could engage with in long-term meaning agreement, so even labelled

him a lunatic. This suggest that while Donald Trump could easily reach the global
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audience through social media, his statements and policies were not taken seriously. This

brough a negative effect for diplomatic engagement.

The study found that Donald Trump twitter engagement greatly erode the

opportunity for negotiation and collaboration among states which were possible in

previous administration.5 This is aggravated by the fact that Donald Trump acted

unilaterally rather than multilaterally, this led to high level mistrust and tension towards

the America government. The study also found that it was Donald Trump’s

administration that introduced or emphasized the leader centric approach to diplomatic

engagement, this explains a situation where the personal opinion, emotions and behavior

of the leader becomes the vehicle by which the state action is driven.

The study found that the use of twitter by Donald Trump’s administration goes

beyond the concept of public diplomacy, it introduced a new concept known as Twi

diplomacy,6 which is the diplomatic engagement conduct through twitter characterized by

immediacy, emotional appeal, and personalization.

This study found that among all the social media tools used in diplomatic

communication, Twitter is the most widely used tool, this aligns with the findings of

Osondu-Oti, A., Agesin, J.O. and Olominu, O. who revealed that Twitter is seen as the

most common e-diplomacy tool.7

On the basis of these findings, the study therefore concludes that the use of social

media by Donald Trump's Administration in the conduct of Public Diplomacy is a two-

edge sword. While it is a fast process of communication, engagement, and response with
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foreign public, it also undermines the established institutionalize norms and channels of

diplomatic communication which signaled a system of mistrust and tension among states.

Contribution to Knowledge

This study provides a deep understanding to the concept of diplomacy, it helps to

understand that diplomacy is an ancient phenomenon which keep changing over time due

to the increase in technological advancement. This study show that diplomacy is a

dynamic and not a static concept. This study also aid how diplomacy can be studied and

understood in the 21st century taking note of the new realities that have sprung up. The

study offers a preview of the opportunities and risk involved in relying on social media

for diplomatic engagement with a view to better utilize social media for maximum result.



86

Endnotes

1. Weronika Knowska, “The Role of Social Media in Contemporary International
Politics” Alcumena Interdisciplinary Journal, 3(7), 2021, pp.14-21

2. Geneva Overholser, “Swimming in the Ocean of Social Media” Rhodes
Journalism Review. 30(7), 2010, p.34

3. Maja Šimunjak and Alessandro Caliandro. “Twiplomacy in the age of Donald
Trump: Is the diplomatic code changing?” The Information Society 35(1), pp.13–
25.

4. Abdulbasit Kolapo Imam, The Impact of Social Media on Public Diplomacy and
Foreign Policy in 21st Century Nigeria, Department of Politics and Governance
Faculty of Humanities, Management and Social Sciences Kwara State University,
Malete, 2024, pp.23-47

5. Fatih Değirmenci and Elifnur Terzioğlu “A digital diplomacy irony: Donald
Trump”. OPUS– Journal of Society Research, 19(47), 2022, pp.490-505

6. Kajsa Hughes, “Trump’s Twiplomacy: A New Diplomatic Norm?” Political
Science: Global Politics, 2020, pp.10-24

7. Adaora Osondu-Oti, John Oluwaseun Agesin and Oluwatomilade Olominu, “The
Impacts of Twitter (X) Diplomacy on Contemporary International Relations”,
Journal of Contemporary International Relations and Diplomacy (JCIRD)
Vol. 5, No. 1, 2024, pp.110-127



87

BIBLIOGRAPHY

Secondary

Books

Berridge, G. R. Diplomacy: Theory and Practice. 5th ed. Basingstoke: Palgrave
Macmillan, 2015.

Bjola, C., and Holmes, M. Digital Diplomacy: Theory and Practice. London: Routledge,
2015.

Bode, S. The New Media Revolution: A Radical Shift—Changing Everything. United
States: Rodman Press, 2015.

Bolton, K., and Olsson, J. Media, Popular Culture, and the American Century. Sweden:
Fälth & Hässler Publishers, 2010.

Cull, N. J. Public Diplomacy: Foundations for Global Engagement in the Digital Age.
New Jersey: John Wiley & Sons, 2019.

Grewal, D., and Levy, M. Marketing. New York: McGraw-Hill Publishing, 2013.

Hedley, B. The Anarchical Society: A Study of Order in World Politics. London:
Macmillan, 1977.

Kerr, P., and G. Wiseman. Diplomacy in a Globalizing World: Theories and Practices.
New York: Oxford University Press, 2013.

Leffler, M. P. A Preponderance of Power: National Security, the Truman Administration,
and the Cold War. London: Stanford University Press, 1992.

Nicolson, H. Diplomacy. 3rd ed. London: Oxford University Press, 1963.

Nye, J. S. Soft Power: The Means to Success in World Politics. New York: Public Affairs,
2004.

Oxford English Dictionary. “Diplomacy.” Oxford: Oxford University Press, 2025.

Random House Dictionary. The Random House Dictionary of the English Language.
New York: Random House, 1987.



88

Robert, E. Satow’s Diplomatic Practice. 6th ed. Oxford: Oxford University Press, 2009.

Satow, E. A Guide to Diplomatic Practice. 1st ed. London: Longmans, Green and Co.,
1917.

Satow, E. Satow’s Diplomatic Practice. Edited by Sir Ivor Roberts. 7th ed. Oxford:
Oxford University Press, 2017.

Westad, O. A. The Global Cold War: Third World Interventions and the Making of Our
Times. Cambridge: Cambridge University Press, 2007.

Articles

Abdurahmanli, E. Definition of Diplomacy and Types of Diplomacy Used Between States.
Anadolu Akademi Sosyal Bilimler Dergisi 3, no. 3 (2021).

Biegon, R. “A Populist Grand Strategy? Trump and the Framing of American Decline.”
International Relations 33, no. 4 (2019)

Bjola, C., and I. Manor. “The Rise of Hybrid Diplomacy: From Digital Adaptation to
Digital Adoption.” International Affairs 98, no. 2 (2022)

Bowman, N. D., Westerman, D. K. and Claus, C. J. “How Demanding Is Social Media:
Understanding Social Media Diets as a Function of Perceived Costs and
Benefits—A Rational Actor Perspective.” Computers in Human Behaviour (2012).

Brands, H. “The Unexceptional Superpower: American Grand Strategy in the Age of
Trump.” Survival: Global Politics and Strategy 59, no. 6 (2017)

Changiani, M. “The Foreign Policy of Donald Trump’s Administration in
Transcaucasia.” European Scientific Journal (ESJ) 18, no. 23 (2022)

David, S. “Advantages and Disadvantages of Facebook.” Journal of Business Education
1, no. 2 (2014)

Daalder, I. H., and Lindsay, J. M. The Bush Revolution: The Remaking of America’s
Foreign Policy. The Brookings Institution 5, no. 3 (2003)

Değirmenci, F., and Terzioğlu, E. “A Digital Diplomacy Irony: Donald Trump.” OPUS
Journal of Society Research 19, no. 47 (2022)



89

Dodoo, O. “The Use of Social Media in Public Diplomacy in US and China.”
International Journal of Innovative Research and Development 13, no. 8 (2024)

Eliodori, S. “Trump’s Populism and the Twitter Diplomacy.” Rivista di Digital Politics 1,
no. 2 (2021)

Enli, G. “New Media and Politics.” Annals of the International Communication
Association 41, nos. 3–4 (2017) https://doi.org/10.1080/23808985.2017.1392251.

Gilboa, E. “Searching for a Theory of Public Diplomacy.” The ANNALS of the American
Academy of Political and Social Science 616, no. 1 (2008)

Glenn, J. K. Foreign Policy Challenges for the Obama Administration. Swedish Institute
for European Policy Studies 1, no. 1 (2009)

Hallams, E. “Trump’s Twitter Diplomacy and US Foreign Policy.” Journal of
International Affairs 73, no. 2 (2020)

Holland, J., and Fermor, B. “Trump’s Rhetoric at 100 Days: Contradictions within
Effective Emotional Narratives.” Critical Studies on Security 5, no. 2 (2017)

Hughes, K. “Trump’s Twiplomacy: A New Diplomatic Norm?” Political Science: Global
Politics (2020)

Ikpe, E. H., and Olisa, F. P. “The Era of New Media Technologies and Challenges of
Media Relations Practice in Nigeria.” Journal of Kamla Raj Communication
(2010)

Kaplan, A. M., and Haenlein, M. “Users of the World, Unite: The Challenges and
Opportunities of Social Media.” Business Horizons 53, no. 1 (2010)

Kirtis, A. K., and Karahan, F. I. “To Be or Not to Be in Social Media Arena as the Most
Cost-Efficient Marketing Strategy after the Global Recession.” Procedia - Social
and Behavioural Sciences 24 (2011)

Knowska, W. “The Role of Social Media in Contemporary International Politics.”
Alcumena Interdisciplinary Journal 3, no. 7 (2021)

Lee, S.J. “Cultural Diplomacy and the Korean Wave in the Digital Era.” Korea Observer
50, no. 1 (2019)

https://doi.org/10.1080/23808985.2017.1392251


90

Maulana, M.A., and Yuliantoro, N.R. “Donald Trump’s Foreign Policy: Withdrawal from
International Regimes and Organizations.” Intermestic: Journal of International
Studies 8, no. 2 (2024) https://doi.org/10.24198/intermestic.v8n2.7.

McKinsey Global Institute. Lions Go Digital: The Internet’s Transformative Potential in
Africa.McKinsey Global Institute Report, November 2013.

Mills, D. Q., and Rosefielde, S. The Trump Phenomenon and the Future of US Foreign
Policy.World Scientific, 2017.

Manor, I. “The Digitalization of Diplomacy: Toward Clarification of a Fractured
Terminology.” DigDiploROx Working Paper 10, no. 2 (2018)

Nwazor, J.C., and Maduike, C.C. “Social Media and Academic Performance of Business
Education Students in South-East Nigeria.” Journal of Education and Practice 6,
no. 25 (2015)

Nyekwere, E., Kur, J.T. and Nyekwere, O. “Awareness and Use of Social Media in
Advertising: The Case of Facebook among Residents of Port Harcourt, Nigeria.”
African Research Review (2013).

Osondu-Oti, A., Agesin, J.O. and Olominu, O. “The Impacts of Twitter (X) Diplomacy
on Contemporary International Relations.” Journal of Contemporary
International Relations and Diplomacy (JCIRD) 5, no. 1 (2024)
https://doi.org/10.53982/jcird.2024.0502.07-j.

Patrick, D. C. “Digital Diplomacy and Russo-American Relations under President
Donald Trump (2016–2020).” African Journal of Social and Behavioural
Sciences (AJSBS) 15, no. 3 (2025)

Rashica, V. “The Benefits and Risks of Digital Diplomacy.” SEEU Review 13, no. 1
(2018).

Rugova, B., and Prenaj, B. “Social Media as Marketing Tool for SMEs: Opportunities
and Challenges.” Academic Journal of Business Administration, Law and Social
Sciences 2, no. 3 (2016)

Šimunjak, M., and A. Caliandro. “Twiplomacy in the Age of Donald Trump: Is the
Diplomatic Code Changing?” The Information Society 35, no. 1 (2019)

https://doi.org/10.53982/jcird.2024.0502.07-j


91

Surowiec, P., and C. Miles. “The Populist Style and Public Diplomacy: Kayfabe as
Performative Agonism in Trump’s Twitter Posts.” Public Relations Inquiry 10, no.
1 (2021)

Unger, D. “The Foreign Policy Legacy of Barack Obama.” The International Spectator
51, no. 4 (2016). http://dx.doi.org/10.1080/03932729.2016.1227914.

Verrekia, B. “Digital Diplomacy and Its Effect on International Relations.” Independent
Study Project (ISP) Collection (2017)

Zeeshan, Z.S., and Hussain, Q.I. “Social Media Marketing and Brand Equity: A
Literature Review.” Journal of Marketing Management 2, no. 1 (2017)

Unpublished Sources

Alade, M. A. The Social Media and the Nigerian Society. Department of Arts, School of
Post Graduate Studies, University of Abuja, 2017, 12–17.

Imam, K. The Impact of Social Media on Public Diplomacy and Foreign Policy in 21st
Century Nigeria. Department of Politics and Governance, Faculty of Humanities,
Management and Social Sciences, Kwara State University, Malete, 2024.

United Nations. Multilateral Diplomacy Module. United Nations Institute for Training
and Research, 2020.

Internet

Baker, P. “Unpredictable as Ever, Trump Stuns with a Gamble on North Korea.” The
Sydney Morning Herald, March 11, 2018.
https://www.smh.com.au/world/asia/unpredictable-as-evertrump-stuns-with-a-
gamble-on-north-korea-20180311-p4z3tr.html (accessed September 21, 2025).

Burson, C. and Wolfe, E. “Twiplomacy Studies.” March 5, 2019.
https://twiplomacy.com/blog/category/studies/ (accessed October 2, 2025).

Digital Research Inc. Maine Office of Tourism Visitor Tracking Research 2011–2012:
Winter/Spring Season Topline Report.
https://www.visitmaine.com/resource/visitmaine/vault/application/2011-2012-
wintertopline-report.pdf.

http://dx.doi.org/10.1080/03932729.2016.1227914
https://www.smh.com.au/world/asia/unpredictable-as-evertrump-stuns-with-a-gamble-on-north-korea-20180311-p4z3tr.html
https://www.smh.com.au/world/asia/unpredictable-as-evertrump-stuns-with-a-gamble-on-north-korea-20180311-p4z3tr.html
https://twiplomacy.com/blog/category/studies/
https://www.visitmaine.com/resource/visitmaine/vault/application/2011-2012-wintertopline-report.pdf
https://www.visitmaine.com/resource/visitmaine/vault/application/2011-2012-wintertopline-report.pdf


92

Golub, K. “History of Social Media in Nigeria and the World.” June 28, 2023.
https://www.legit.ng/1209780-history-social (accessed September 6, 2025).

Harris, A. “Trump on Twitter: A History of the Man and His Medium.” BBC News, 2016.
https://www.bbc.com/news/world-us-canada-38245530 (accessed June 28, 2025).

Hassan, K., and Batool. S. “Evolving Trends of Digital Diplomacy and Its Role in the
Achievement of Foreign Policy Goals.” Journal of Policy Research 10, no. 3
(2024): 1–9.

Imam, K. “Exploring the Application of Digital Diplomacy in the 21st Century.” 2024.
https://kolapoimam.medium.com/exploring-the-application-of-digital-diplomacy-
in-the-21st-century-bfa66525634e (accessed August 11, 2025).

Lipton, E. “As Trump Dismantles Clean Air Rules, an Industry Lawyer Delivers for Ex-
Clients.” The New York Times, August 19, 2018.
https://www.nytimes.com/2018/08/19/us/politics/epa-coal-emissions-
standardswilliam-wehrum.html.

Mark, J. J. “The Battle of Kadesh & the First Peace Treaty.” In J. Cartwright (ed.), World
History Encyclopedia, 2016 (accessed September 13, 2025).

Merriam-Webster. “Social Media.” https://www.merriam-
webster.com/dictionary/social%20media (accessed August 12, 2025).

Nye, J. China and Globalization: Soft Power and Great-Power Competition—Shifting
Sands in the Balance of Power Between the United States and China. 2022.
https://library.oapen.org/bitstream/id/323d1f23-7395-4abd-83d7-
5c8ce6be0e7a/978-981-99-0714-4.pdf (accessed October 5, 2025).

SamBest. “The History of Social Media in Nigeria.” https://friendzone.com.ng (accessed
September 11, 2025).

Statement by President Trump on Jerusalem. December 6, 2017.
https://trumpwhitehouse.archives.gov/briefings-statements/statement-president-
trump-jerusalem/ (accessed October 2, 2025).

Trump, D. J. [@realDonaldTrump]. “The United Nations Has Such Great Potential but
Right Now It Is Just a Club for People to Get Together, Talk and Have a Good
Time. So Sad!” December 26, 2016. [Tweet]. X.
https://x.com/realDonaldTrump/status/813500123053490176.

https://www.legit.ng/1209780-history-social
https://www.bbc.com/news/world-us-canada-38245530
https://kolapoimam.medium.com/exploring-the-application-of-digital-diplomacy-in-the-21st-century-bfa66525634e
https://kolapoimam.medium.com/exploring-the-application-of-digital-diplomacy-in-the-21st-century-bfa66525634e
https://www.nytimes.com/2018/08/19/us/politics/epa-coal-emissions-standardswilliam-wehrum.html
https://www.nytimes.com/2018/08/19/us/politics/epa-coal-emissions-standardswilliam-wehrum.html
https://www.merriam-webster.com/dictionary/social%20media
https://www.merriam-webster.com/dictionary/social%20media
https://library.oapen.org/bitstream/id/323d1f23-7395-4abd-83d7-5c8ce6be0e7a/978-981-99-0714-4.pdf
https://library.oapen.org/bitstream/id/323d1f23-7395-4abd-83d7-5c8ce6be0e7a/978-981-99-0714-4.pdf
https://friendzone.com.ng
https://trumpwhitehouse.archives.gov/briefings-statements/statement-president-trump-jerusalem/
https://trumpwhitehouse.archives.gov/briefings-statements/statement-president-trump-jerusalem/
https://x.com/realDonaldTrump/status/813500123053490176


93

Wang, C. “Twitter Diplomacy: Preventing Twitter Wars from Escalating into Real
Wars.” 2019. https://www.belfercenter.org/publication/twitter-diplomacy-
preventing-twitterwars-escalating-real-wars (accessed September 8, 2025).

Woolley, J., and G. Peters. The American Presidency Project.
https://www.presidency.ucsb.edu/documents/tweets-january-2-2017 (accessed
October 2, 2025).

Xtremeloaded. “The History of Social Media in Nigeria.” December 22, 2018.
https://www.xtremeloaded.com (accessed September 6, 2025)

https://www.belfercenter.org/publication/twitter-diplomacy-preventing-twitterwars-escalating-real-wars
https://www.belfercenter.org/publication/twitter-diplomacy-preventing-twitterwars-escalating-real-wars
https://www.presidency.ucsb.edu/documents/tweets-january-2-2017
https://www.xtremeloaded.com

